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Our goal is to get more people to  
discover and choose Gothenburg.
This is Göteborg & Co’s Annual and Sustainability Report for 2025. Göteborg & 
Co AB is owned by the City of Gothenburg, with Göteborgs Stadshus AB as the 
parent company. It is the parent company of the ‘Tourism, Culture and Events’ 
cluster, which also includes Liseberg, Got Event and Gothenburg City Theatre.

Our mission is to lead and coordinate the work within the cluster and to 
strengthen and develop the hospitality industry in Gothenburg and the 
Gothenburg region. Our goal is to get more people to discover and choose 
Gothenburg, the destination that encompasses the region’s 13 municipalities 
and welcomes millions of visitors every year.

The activities of Göteborg & Co are mainly concentrated in five areas: Events, 
Gothenburg Convention Bureau, Marketing & Communication, Destination 
Development and the Trade and Industry Group. Through destination 
development, marketing and collaboration, we acquire and develop events 
and conferences and are responsible for communication and branding for the 
destination.

We aim to be a platform where public and private actors, academic institutions 
and associations work together to develop Gothenburg as a sustainable 
destination, so everyone who lives and works here benefits from a growing 
hospitality industry.

The Board of Directors and the CEO of Göteborg & Co AB, based in 
Gothenburg, hereby present the following Annual Report for the financial 
year 1 January – 31 December 2025.

Cover photo: Klara Hammerth
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varnström Gothenburg strengthens its international 

position and continues to grow 
When we sum up the first five years of the 2020s, we are proud to note that Gothenburg is a 
strong destination that is continuing to grow. With over six million guest nights, Gothenburg 
once again broke records in 2025; more international visitors found their way here and the city 
consolidated its position as one of the most sustainable in the world. 

The first half of the 2020s has been challenging, to say 
the least, with an extremely turbulent global situation. 
Despite this, Gothenburg is in one of its strongest growth 
phases ever. For the first time in three years, the economy 
in Gothenburg is back to normal, and this is largely 
thanks to the hospitality industry, which is breaking guest 
night records with over six million overnight stays. The 
Gothenburg region has also seen the strongest recovery 
since 2019 among Swedish metropolitan regions, growing 
by 20 percent – significantly more than Stockholm’s four 
percent and Malmö’s six percent. Over the same period, the 
hospitality industry has also grown from around 29,000 to 
41,000 employees, which clearly shows this sector as one of 
the region’s most important growth drivers. 

We entered 2025 with a goal of gaining an international 
position, and international visitors are finding their way 
to Gothenburg. All of the priority markets have grown 
significantly in terms of guest nights during the year, and 
are driving guest nights up together with domestic private 
travel. Gothenburg is at its busiest during the summer 
months and the seasons need to be extended; we have 
known that for a long time. In October 2025, guest nights 
increased by 16 percent, in a month without any major 
events and conferences. This shows that the destination’s 
basic ‘package’ has a lot to offer and is attractive to visitors. 
We have a destination to be proud of. 

Gothenburg had a year full of events, conferences and 
culture. The summer featured big concerts with Håkan 
Hellström, AC/DC and Laleh, events such as Way Out West 
and the Culture Festival, and new venues such as Ullevi 
Plaza and Bryggan on Ringön. The conference year was 
really strong with several major international congresses 
including EAIE and EVS38. In September, there were 
conferences that brought together tens of thousands of 
participants and filled the hotels and restaurants at a time 
when visitor flows are usually quieter. 

The destination also continues to be a leader in 
sustainability. For almost ten years, the city has been 
ranked among the best in the world by the Global 
Destination Sustainability Index. Just like the year before, 
Gothenburg took second place after Helsinki, consolidating 
its position as one of the world’s most sustainable 
destinations, after previously being number one for seven 
years in a row. This is an acknowledgement of long-term 
effort and a force that runs deep, in everything from 
climate change and accessibility to social sustainability and 
collaboration.

But it doesn’t stop there. When the UN designated 
Gothenburg as a new sustainability hub at its summit 
meeting in New York in September, this was a clear mark 
of international recognition. The fact that the UN chose 
Gothenburg as a global platform to shed light on local 
solutions to global challenges is both an honour and a 
responsibility. It shows that the city’s way of working is 
inspiring people far beyond Sweden’s borders. 

At the same time, the hospitality industry faced 
challenges during the year. Price pressure and difficulties 
in attracting staff continued to affect many players. But the 
desire to develop is strong. Between 2019 and 2024, more 
than 3,000 new hotel rooms were added and hundreds of 
new restaurants opened. So there is great optimism, and 
the close collaboration between the city and the business 
and academic communities means that Gothenburg is well 
equipped for the future. 

There is a lot to look forward to in 2026, with events 
such as the European Volleyball Championships and 
O-Ringen. Liseberg will soon be open all year round with 
weekend opening in Kaninlandet, and Oceana is planned 
to open in 2026/2027. The arena area is approaching a 
crucial decision that will be in place in 2027. Our increased 
focus on urban and local development is strengthening 
and developing several areas on both sides of the river. 
Everything from Klippan to Packhuskajen and Lilla 
Bommen on the south side to exciting new places and 
events on the north side with the Butterfly Festival at 
Frihamnen Arena, Vassen at Lindholmen and the super 
weekend in May with the Gothenburg Classic Car Weekend 
and a floating boat show, to name just a few. All of this is 
important for the hospitality industry, to ensure that the 
destination will continue to be attractive in the future as 
well. 

As we embark on the second half of the 2020s, we do 
so with the aim of further promoting the development of a 
sustainable city and destination. For visitors, and not least 
for the people of Gothenburg. 

Peter Grönberg, CEO of Göteborg & Co
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A record-breaking year  
for Gothenburg as a destination
The year 2025 set new records for Gothenburg’s hospitality industry. Guest nights reached 
six million, the highest number ever measured for the region’s hotels, cottages and hostels. 
Growth was driven by continued high levels of leisure travel, with weekends accounting for the 
largest increase. The summer was intense, and July stood out as the peak month with almost 
900,000 guest nights.

This increased demand is also reflected in the development 
of the industry. Since 2018, hotel capacity has grown 
by about 30 percent, while 96 percent of the city’s hotel 
rooms are now sustainability-certified. The high degree of 
certification is a central part of Gothenburg’s position as a 
pioneer in sustainable tourism.

The proportion of international visitors continued to 
increase during the year. Foreign guest nights accounted 
for 31 percent of the total, which confirms a growing 
interest in Gothenburg as an international destination. This 
development was also visible in the conference segment, 
where this year’s conferences generated 120,000 delegate 
days and contributed almost SEK 430 million in revenue to 
the city’s hotels and restaurants.

Leisure travel continued to be the main driver behind 
this trend. Recurring events such as Gothia Cup, Way 
Out West, the Book Fair and the Göteborgsvarvet half-
marathon fill the available accommodation year after year, 
along with the big concerts in the summer. As before, 
Gothenburg’s world-leading sustainability work was also 
a strong argument for organisers, and the city once again 
placed among the highest ranked in the Global Destination 
Sustainability Index.

Gothenburg is about to make several major investments 
that will further enhance the attractiveness of the 
destination in the coming years. In 2025, several crucial 
decisions were made that laid the foundations for this 
development. The Municipal Assembly has approved 
plans for a new event area, where future arenas, a central 
swimming pool and a modern urban space will connect the 
Ullevi area with the Swedish Exhibition & Congress Centre. 
An implementing decision is expected to be taken in 2027.

The expansion of public transport is also entering a new 
phase. The updated Central Station, connecting to the West 
Link, is planned to open in 2026. As well as improving 
connections within the region, the station will provide 
increased train capacity and more departures, and further 
consolidate Gothenburg’s position as a hub for sustainable 
travel.

Hotel capacity is also continuing to grow, with several 
new establishments on their way into the city. All in all, 
these are initiatives that create better conditions for events 
and conferences, and growing demand from international 
visitors.

6,100,000
GUEST NIGHTS 2025 (FORECAST, +7% 

COMPARED TO 2024)  

+7%
INCREASE IN HOTEL DEMAND (ROOM 

NIGHTS) COMPARED TO 2024

+3,500
MORE HOTEL ROOMS SINCE 2018 

(+30%) 

Foreign and Swedish 
guest nights in 2025

69%

31%

Swedish

Foreign

Guest nights in a normal year [as before the pandemic] are made up of about 
70 percent Swedish and 30 percent foreign overnight stays. The main foreign 
markets are Norway, the USA, Denmark, Germany, and the UK.

96%
SUSTAINABILITY-CERTIFIED 

 HOTEL ROOMS

5.06 MILLION 2019

6.1 MILLION
FORECAST GUEST NIGHTS 2025 

Guest nights
Hotels, cottages and hostels

1,050,000

900,000

750,000

600,000

450,000

300,000

150,000
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2025 result

2025 forecast

2024

Source:  Statistics Sweden/ Swedish Agency for Economic and Regional Growth – preliminary statistics and forecast for the full year 2025.
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2025 – An eventful year

Gothenburg Culture Festival attracted large audiences
The Gothenburg Culture Festival 2025 lived up to its motto as “the festival for everyone”. For three days, 
the city was filled with concerts, food, dance and cultural events for all ages, with admission completely 
free as usual. The line-up included artists such as Silvana Imam, Seinabo Sey and Bob Hund, the last of 
them pulling in so many people that Kungstorget had to be closed to more visitors.

Lucia celebrations  
brought thousands to Götaplatsen
For the third year in a row, Gothenburg’s Lucia festival was an open 
and inclusive celebration which brought together thousands of locals 
along the city’s main thoroughfare, Avenyn, and at Götaplatsen. The 
Lucia parade rolled through the city centre with vintage vehicles from 
World of Volvo and ended with a Lucia concert at Götaplatsen, where 
music classes from Hvitfeldtska high school provided the singing. The 
event is free of charge and open to everyone, and the audience consisted 
of families with children, older people and visitors from different 
backgrounds and nationalities.

Photo: H
appy Visuals

Gothenburg named as UN 
hub for sustainability
The UN wants to shine a light on local solutions to 
global challenges and has designated Gothenburg as a 
Sustainable Lifestyle Hub. Göteborg & Co is leading and 
coordinating the hosting duties in 2026–2027 with the aim 
of inspiring and generating partnerships that strengthen 
all dimensions of sustainable development. The focus 
is on tourism, conferences, events and destination 
development as tools for the transition. The nomination 
was announced in conjunction with the UN General 
Assembly in New York in September 2025.
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Gothenburg’s new 
signature dish was 
crowned
At the Culture Festival, the ‘Gothenburg Meal’ 
was crowned, the city’s new signature dish that 
is designed to reflect local food culture and the 
sustainable eating habits of the future. Over 40 
entries were submitted from both professional 
chefs and food enthusiasts, and the finalists were 
presented before an audience at Kungstorget. 
Each dish met at least one sustainability criterion: 
more plant-based, focus on whole grains, or 
sustainable seafood. Malin Boban created the 
winning dish “Gothenburg Royale”, which consists 
of crab and mussels on Hönö flatbread, flavoured 
with mayonnaise and horseradish.

Pilot project  
with AI chatbot
During the autumn, goteborg.com ran a pilot 
with an AI chatbot that will provide visitors with 
immediate help even outside office hours. During 
the pilot period, chat logs, ratings, and calls will 
be analysed to understand how the service is 
being used and what questions the bot cannot 
answer. The results will provide valuable insight 
for future ventures, improve the content on the 
site, and make it even more user-friendly.

Photo: H
ouse of Vision

Still at the top of the world
Gothenburg consolidated its position as one of the world’s 
most sustainable destinations. In the GDS Index for 2025, 
the city ranks second, just behind Helsinki and ahead of 
Copenhagen. The ranking covers around 80 destinations 
and is based on some 80 criteria for ecological, social 
and economic sustainability. Gothenburg has placed first 
seven times and second twice since the index started in 
2016.

Photo: D
aniel W

idfeldt Lom
ås



10        ANNUAL AND SUSTAINABILIT Y REPORT 2025 ANNUAL AND SUSTAINABILIT Y REPORT 2025        11

Photo: K
lara H

am
m

erth Public transport included 
in the event ticket
Several of this year’s events in Gothenburg 
encouraged more sustainable travel. Ahead of the 
Gothenburg Horse Show, visitors who had planned 
to come by car were offered a subsidised public 
transport ticket at half price, valid in all three 
Västtrafik zones. The offer made it easier to leave the 
car behind and encouraged more sustainable travel 
habits. The importance of climate-smart transport 
was also highlighted during Håkan Hellström’s 
concerts at Ullevi, with subsidised day passes for 
public transport on offer. Alongside the initiatives 
within the EU’s Reallocate project, in which new 
solutions for sustainable event travel are being 
tested in collaboration with Frölunda HC and others, 
Gothenburg is continuing to develop more sustainable 
alternatives for the city’s large public events.

Photo: Joachim
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Håkan broke his own 
attendance record 
Håkan Hellström made history once again when 
he took over Ullevi in the summer of 2025. With 
73,162 spectators, he broke his own audience 
record and consolidated his unique position as 
one of Sweden’s biggest live performers. The 
record-breaking night showed both his strong 
bond with the audience and Ullevi’s power as an 
arena for unforgettable experiences.

Gothia Cup marked 50 years 
with a record entry
This year’s Gothia Cup was an anniversary party without 
precedent. When the tournament celebrated its 50th 
anniversary, Gothenburg welcomed the world with a 
record 1,920 teams from over 70 nations – and for the first 
time, there were more foreign than Swedish teams. Since 
its inception in 1975, around 1.4 million young people have 
taken part. With the support of the main partner SKF, the 
Gothia Cup continues to be the world’s largest and most 
international youth tournament.
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Tech company Boneprox 
wins Gothenburg 
Company Prize
The tech company Boneprox took home 
the Gothenburg Company Prize 2025. The 
Gothenburg-based company was praised for its AI 
solution which can detect diseases using ordinary 
dental X-rays. The innovation opens up new 
prospects for preventive care, saves resources 
and contributes to more equal and sustainable 
dental care. The Gothenburg Company Prize 
is awarded by the Trade and Industry Group 
and highlights entrepreneurs who strengthen 
Gothenburg as a hub for knowledge and tech. 

Photo: G
öteborg &
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First two-star  
restaurant
Gothenburg is strengthening its position as a 
Swedish culinary metropolis. In the Michelin 
Guide 2025, Signum was named as the first 
Gothenburg restaurant to achieve two stars, and 
also received a green star for its sustainability 
work. The omakase and sushi restaurant 
Hoze was also awarded its first star. In total, 
Gothenburg has six restaurants with Michelin 
stars.

Events in the summer 
at Ullevi had a multi-
million kronor impact
During the summer, Ullevi attracted over 360,000 
visitors, 74 percent of them tourists who stayed 
several nights. The economic boost to tourism 
ran to just over SEK 860 million, of which 
accommodation and restaurants accounted for 
about 60 percent. The figures clearly show the 
importance of events for the city’s hotel and 
restaurant industry. For the hospitality industry, 
the increase in turnover means more employment 
and more opportunities for investment.

Gothenburg Classic Car 
Weekend takes over 
Lindholmen
After more than three decades at Tjolöholm Castle, 
the classic car event moved to Gothenburg and got 
a new name: Gothenburg Classic Car Weekend. On 
24–25 May, Lindholmen was filled with over 550 
unique vehicles from the last hundred years, from a 
1925 Model T Ford to the new Volvo ES90. Highlights 
also included iconic racing cars such as Kimi 
Raikkonen’s Lotus Renault R31 and a Porsche 
962C from Le Mans. The move to Gothenburg 
marks a new era for the Nordic region’s largest 
meeting place for car fans, where classic 
craftsmanship meets future innovation.

Photo:  Adobe Stock
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Thousands of delegates 
gathered at this year’s 
GoWest
This year’s GoWest brought in over 1,000 
participants from 20 countries, with 370 startups, 
270 investors and around 1,700 pre-booked 
meetings. As well as being a central meeting 
place for early venture capital, the conference is 
a showcase for Gothenburg’s talents in research, 
innovation and collaboration. It also shows 
how the city’s collaborative climate attracts 
entrepreneurs, investors and international talent.

International visitors in focus
When Gothenburg’s hospitality industry gathered 
for this year’s Destination Day, the focus was on 
internationalisation and seasonality. International 
guest nights are continuing to increase, 
confirming the growing interest in Gothenburg as 
a destination. Through the Destination Barometer, 
Göteborg & Co monitors the industry’s confidence 
in the future and needs for each season. The 
latest survey shows a clear consensus: more 
international visitors and increased marketing 
even outside the summer months are crucial to 
strengthening Gothenburg’s attractiveness all 
year round.

Kusthotellet gives new 
life to the archipelago all 
year round
Kusthotellet opened on Styrsö, providing a new 
reason to visit the archipelago all year round. The 
hotel combines accommodation, catering and 
events with a focus on proximity to the sea and 
local food. By staying open through the autumn 
and winter, the hotel contributes to a more vibrant 
archipelago and strengthens the local business 
community.
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Conferences generated 
SEK 430 million
The 2025 conference year was unusually strong for 
Gothenburg, characterised by several international events 
which together made a significant financial contribution to 
the city. In June, EVS38 brought thousands of participants 
to the Swedish Exhibition & Congress Centre, for an 
event made possible by Gothenburg’s leading position in 
electromobility and the well-established collaboration 
between business, academia and the city. This was 
followed in September by the EAIE 2025 education 
conference, which was attended by more than 7,000 
people from over 100 countries. In total, this year’s 
meetings and conferences attracted 50,000 delegates, 
generating 120,000 delegate days and around SEK 430 
million for Gothenburg’s hospitality industry, mainly in 
hotels and restaurants.
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Lydia Sandgren named Honourable 
Citizen of Gothenburg 2025
The author Lydia Sandgren was named Honourable 
Citizen of Gothenburg for 2025. With sharp and 
warm depictions of the city, she has strengthened 
Gothenburg’s place in literature, and given literature a 
greater presence in Gothenburg. Her novels Collected 
Works and The Survival of the Species inspire pride 
and curiosity and entice both residents and visitors to 
discover the city.
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Strong year in digital 
channels
2025 was a strong year for the company’s digital 
channels. Goteborg.com broke records with 4.4 
million visits. The TikTok channel @goteborgcom 
grew to over 5,000 followers and generated a total 
of 13 million views in 2025, with the biggest impact 
in Denmark and Norway. The company’s Instagram 
account also passed 100,000 followers, a 
milestone that confirms the growing international 
interest in Gothenburg as a destination. Content 
about the city’s summer music events, Christmas 
markets and tips on things to do attracted the most 
views and engagement.
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Greentopia focused on the 
food system of the future
During Way Out West, researchers, artists and 
chefs gathered at Greentopia – the live industry’s 
annual climate conference, where Göteborg & 
Co is one of the initiators. This year’s theme was 
the role of food in the climate transition, with 
conversations about how events and festivals can 
contribute to a food system within the Earth’s 
limits. Among the speakers were philanthropist 
and environmental activist Gunhild Stordalen, 
sustainability researcher Line Gordon and 
Gothenburg chef Sofia B. Olsson.

Digital site visits go from 
idea to concept phase
Gothenburg took the next step in the development of 
digital site visits, where organisers can explore the 
city’s arenas, hotels and attractions in an interactive 3D 
environment using the city’s digital twin. During the year, 
the project has gone from idea to concept phase, and it is 
planned to launch a Beta version of the service in 2026.
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Priorities for sustainable development
The long-term and overarching goal for Gothenburg is to be a sustainable destination by 
2030. This means that the hospitality industry has to grow while also contributing to the 
development of people and living environments. Göteborg & Co has an important role to 
play in this work. The company will assist in developing a vibrant business community 
in a resilient destination and be a role model in the work on sustainable destination 
development. Through collaboration with actors in the hospitality industry and people 
living in the city, the company is contributing to a vibrant destination with sustainable, 
attractive and unique experiences – an even better city to live in and visit.

Sustainability for Göteborg & Co
Tourism and the hospitality industry affect people, 
society and the environment. This means that Göteborg 
& Co’s operations, decisions and actions can be a force 
for positive impact and change. We take a long-term  
view and work together to develop in a way that 
maximises the positive and minimises the negative 
effects of our operations and our collaborations. All 
with the aim of constantly improving and advancing our 
positions. 

Our sustainability work is based on UN Tourism’s 
definition of sustainable tourism, the UN Sustainable 
Development Goals according to Agenda 2030, and the 
city’s confirmed goals and aspirations. The company has 
also signed up to UN Tourism’s Glasgow Declaration on 
Climate Action in Tourism and the conference industry’s 
Net Zero Carbon Events, which combine with the 
destination’s overall goals to provide a clear direction for 
the company’s work.
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SUSTAINABILITY REPORT

Göteborg & Co’s key sustainability topics
Göteborg & Co’s sustainability framework covers the most 
important sustainability topics for the destination and 
the company. This is a tool for maintaining focus on and 
achieving the overall goal of being a leading sustainable 
destination by 2030. The framework is based on business 
intelligence, identified risks and opportunities and 
stakeholder dialogue, and builds on the company’s mission 
and resourcefulness. It includes both in-house work and 

the external destination development perspective. The 
UN Sustainable Development Goals (SDGs), with relevant 
targets, are also reflected in the essential areas of the 
framework. 

The framework serves as a guide for the long term and 
an aid in the short-term perspective. It gives guidance on 
planning and development, and provides quality assurance 
and support for monitoring sustainability initiatives.

Sustainability framework

A welcoming and inclusive 
destination
• Accessible and inclusive

• Safe and secure

• Involvement of residents

A growing and thriving  
destination
• Broad offering

• �Attractive industry and employer

• Responsible contracts and 
sourcing

An environmentally- and  
climate-smart destination
• �Climate-smart travel and 

transport

• �Green and climate-smart  
actors and experiences

• Circular and resource-efficient

Contribute further to positive societal impacts
• Increased benefit to society through collaboration and innovation

• Long-term impact through meetings and events – Gothenburg Way to Legacy

• Platform for communication and testbeds for sustainable solutions

Target 8.9
Promote sustainable 

tourism

Target 12.b
Develop and imple-

ment tools to monitor 
sustainable tourism

Target 17.16
Enhance the Global 

Partnership for Sus-
tainable Development

Based on the key elements of the sustainability framework, 
Göteborg & Co has identified the principal SDGs that the 
company contributes to and is affected by. The company’s 
mission can be clearly seen in three of the targets 
underpinning the goals. 

Three principles guide our sustainability work: 

1.	�We aim to be a role model and pioneer and show the 
way in what we do and have control over.

2.	�We strive to encourage, challenge and support the 
destination’s actors and partners to develop in a 
sustainable direction.

3.	�We want to inspire and help towards sustainable 
choices in the destination’s offerings.

Materiality analysis
Göteborg & Co’s sustainability framework is based on a 
validated and prioritised materiality analysis developed 
from previous years’ sustainability work. The framework 
is based on the biggest impacts from the destination, 
the hospitality industry and the company, the City of 
Gothenburg’s governing documents and the UN’s global 
goals, and on extensive external analysis, risk assessment 
and ongoing stakeholder dialogue. It covers the most 
significant sustainability issues, grouped into four areas, 
and is continuously adjusted in line with a changing world 
and new knowledge. The framework is reviewed annually 
and updated as necessary.

Going into 2024, a review of the sustainability framework 
was carried out. The foundations were laid in the in-depth 
materiality analysis produced for the 2018–2020 business 
plan, in which key sustainability issues were identified 
through stakeholder dialogues and analyses of the impact of 
our operations, research and industry trends. The results – 
twelve key questions in four areas – have since been regularly 
updated through internal and external dialogues, including the 
process of revising the city’s hospitality industry programme 
in 2022. Evaluation and revision are carried out on an 
ongoing basis based on external analysis, data and stakeholder 
insights.

In the autumn of 2023, a more comprehensive updated 
materiality assessment was carried out, coordinated by the 
company’s sustainability strategist with external support 
and active involvement from the sustainability team. The 
process entailed identifying, evaluating and prioritising the 
sustainability topics. The results were then validated by senior 
management.

The work was based on previous analyses and collected 
documentation such as directives, risk analyses and business 

intelligence, industry dialogues and global frameworks. In 
the identification process, changes and shifts in sustainability 
issues for the company and the destination linked to actual 
and potential consequences through the value chain were 
discussed. The prioritisation was based on scope, impact, 
feasibility and effect.

The results showed that most earlier issues are still there, 
but that some adjustments were needed, including the 
involvement of residents in destination development, and 
environmental and social requirements in agreements and 
purchasing. 

Göteborg & Co’s work on sustainable development 
means that material issues are identified on an ongoing 
basis through the regular business intelligence and risk 
analysis processes, stakeholder dialogue and business 
management. The updated assessment provides a more 
business-focused overview of the issues where the 
destination, the hospitality industry and the company 
have the greatest actual or potential impact on people 
and the environment, and where risks and opportunities 
are significant. These form the basis for the company’s 
continued sustainability work and are gathered together in 
the sustainability framework. No adjustments were made to 
material topics for 2025.

As part of the City of Gothenburg, Göteborg & Co is covered 
by the EU’s rules on sustainability reporting. During the year, 
the company continued to assist Göteborgs Stadshus AB in 
preparations for the implementation of the EU’s Corporate 
Sustainability Reporting Directive (CSRD) at the Group  
level.

However, the so-called ’stop the clock’ provision postpones 
the Group’s reporting requirements by two years, which 
means that the work on the CSRD is temporarily paused.
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Stakeholders
Göteborg & Co’s activities as a collaboration platform 
are based on ongoing dialogue with a broad group of 
stakeholders whose involvement is important for the 
development of the company and the destination. The 
stakeholder groups are the groups that significantly affect 
or are affected by the company’s activities and mission.  
As a municipal company, Göteborg & Co’s Board of 

Directors are politically appointees. The Board holds 
regular discussions with the Hospitality Industry Forum, 
which consists mainly of representatives from the 
private sector. Besides this forum, each of the company’s 
business areas has its own collaboration groups which 
meet regularly, with representatives from key stakeholder 
groups. 

Göteborg & Co’s primary stakeholders

  Stakeholder   Dialogue formats   Key issues for the stakeholder group

Owner: City of Goth-
enburg

General meetings, Board meetings, 
owner dialogue, group council.

Governance, management and follow-up, collaboration 
and strategic development work for and with the industry, 
sustainable long-term growth, sustainable city, attractive 
and competitive destination, balanced budget. Coordina-
tion within our own Group.     

Employees Performance appraisals, depart-
mental/group meetings, internal 
conferences, employee surveys.

Flexible and functional working environment. Develop-
ment of sustainable services (events, conferences, etc.), 
making a positive contribution to society.

Partners: Hospital-
ity companies, local 
organisers, the aca-
demic community and 
industry

The Hospitality Industry Forum, 
steering groups, collaborative 
groups, networking groups, member 
meetings. Annual dialogue meeting, 
partner survey, meetings, workshops, 
interviews and surveys.

Development of a destination attractive in the long term, 
focusing on travel incentives, accessibility and seasonality. 
Dialogue on the challenges facing the industry, such 
as economic instability and skills shortages. Greater 
cooperation between city, region and the business sector. 
Destination marketing and collaboration on knowledge 
and insights that strengthen the destination.     

Visitors Social media, visitor services, inter-
views and questionnaire surveys.

Safe and secure destination with an attractive and wide 
range of services for everyone. Ease of access to,  
from and within the destination. Opportunity to make 
sustainable choices at the destination.   

Residents Surveys, digital channels, visitor 
services, open dialogues, public 
channels.

Added value of the hospitality industry for residents. 
Sustainable city, accessibility, inclusion, participation, 
equality and reduced segregation, job opportunities, pride 
in the city. Attitudes towards visitors and Gothenburg as a 
popular destination. 

Administrations and 
authorities

Collaboration groups and councils, 
meetings and workshops.

The role of the hospitality industry in the development  
of the city and the region. Sustainable urban and desti-
nation development, development of the destination in 
accordance with the city’s goals, plans and programmes. 
Enhanced inter-agency cooperation.   

Cluster companies: 
Liseberg, Got Event, 
Gothenburg City 
Theatre

Owner dialogues, cluster-wide pre-
sidium meetings, CEO councils and 
thematic cluster councils in areas 
such as finance, sustainability, data 
protection and procurement.

Collaboration, strategic development work on synergies, 
competitive destination attractive in the long term,  
destination accessibility.   
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Governance and management
Göteborg & Co is owned by the City of Gothenburg. 
Göteborgs Stadshus AB is the parent company of the 
Group and hence the owner of all City of Gothenburg 
companies. The Group, in turn, is divided into seven 
clusters. Göteborg & Co is the parent company of the 
Tourism, Culture and Events (TCE) cluster, which includes 
Liseberg, Got Event and Gothenburg City Theatre. At an 
overall level, the company is governed by owner directives, 
the Municipal Assembly’s budget, the City’s programmes 
and plans, the company’s one-year business plan, and the 
company’s internal procedures. Göteborg & Co’s systematic 
sustainability work has been constantly evolving since 
2008, when the company was environmentally certified 
for the first time. The company’s sustainability strategist 
drives and develops the sustainability work together 
with environmental specialists, sustainability developers 
in the Events department and the HR manager, and 
in collaboration with all departments of the company. 

Reporting to the Board is part of the regular process for 
feedback from the CEO, through regular letters from 
the CEO and at Board meetings where needed. The CEO 
bears the ultimate responsibility for decision-making 
and management of the company’s impact on economic, 
environmental and human aspects.

Tools for management, control and develop-
ment of sustainability work
Besides the sustainability framework, which forms the 
basis for and clarifies the essential sustainability issues, 
the company’s business plan is an important tool for 
driving development towards the long-term overall goal 
of a sustainable destination: The Global Destination 
Sustainability Index, the City of Gothenburg’s programme 
for destination development 2023–2030 with associated 
action plans, and the company’s environmental 
management system.

SUSTAINABILITY REPORT
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Global Destination Sustainability Index
The Global Destination Sustainability Index (GDSI) is 
an international benchmark tool which measures the 
sustainability performance of destinations. Since its 
launch in 2016, it has developed into a global standard 
for sustainable destination development. In 2025, around 
80 destinations around the world participated. The GDSI 
reflects the work of both the destination company and 
the industry stakeholders on sustainability in all three 
dimensions, as well as the city’s management, governance 
and development. Strong local cooperation is crucial for a 
successful outcome.

Gothenburg is one of the highest ranked destinations 
in the world according to the GDSI. The city ranked 
first from 2016–2023 and second in 2024. In 2025 too, 
Gothenburg was ranked as a top destination, in second 
place once again but very close to taking the top spot. The 
ranking is an important indicator for the goal of world-class 
sustainability.

The index is revised regularly and serves as a key tool 
in development work. By identifying significant areas, 
strengths and potential for improvement, the GDSI 

provides guidance for both Göteborg & Co and other players 
at the destination in their work to further enhance the 
sustainability of Gothenburg’s hospitality industry.

World-class sustainability work

Indicator
Current 
situation

Target 
value

GDSI sustainability 
ranking

2025: #2 Annual top 
three rank-
ings

GDSI sustainability 
ranking

2024: #2 Annual top 
three rank-
ings

GDSI sustainability 
ranking

2023: #1 Annual top 
three rank-
ings

GDSI sustainability 
ranking

2022: #1 Annual top 
three rankings
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Sustainable destination by 2030
Welcoming and inclusive destination · Growing and thriving industry · Environmentally and climate-smart destination

Perspective

VISIT
Perspective

LIVE
Perspective

WORK

Goals

1. �Everyone feels welcome in 
Gothenburg.

2. �Visitors make sustainable 
choices and the overall climate 
impact is reduced.

3. �Gothenburg has an attractive 
offering all year round.

Goals

4. �The hospitality industry adds 
value for residents.

5. �The number of jobs in the 
hospitality industry is on the 
increase.

Goals

6. �The hospitality industry grows 
as demand grows.

7. �The hospitality industry rein-
forces other businesses and 
the academic community at the 
destination.

8. �World-class sustainability work.

Strategies
Four strategies relate to all three perspectives:
• Develop and lay the foundations for more attractive experiences and incentives to travel.
• Stimulate development of the destination’s infrastructure.
• Reinforce interaction between urban development and the hospitality industry.
• Lead the way and enable innovation.

Source: The City of Gothenburg Destination Development Programme (DDP) 2023–2030

The City of Gothenburg’s Destination Develop-
ment Programme (DDP) 2023–2030 
Göteborg & Co has been tasked with leading efforts to 
realise and implement the City of Gothenburg’s Destination 
Development Programme 2023–2030, with the overall long-
term goal of making Gothenburg a sustainable destination by 
2030.  

This programme is the City of Gothenburg’s statement of 
intent for the development of the destination out to 2030, 
and shows how the city’s committees and boards work in 
broad collaboration on strategic destination and hospitality 
industry issues in a specific, long-term and goal-oriented 
manner. The programme is a vital tool that aims to clarify 
and reinforce the city’s overall efforts to promote the 
development of a sustainable destination.  

The programme’s action plans for conferences and 
events are in the middle of an implementation period. In 
2025, the company’s Board of Directors decided on a third 
action plan: the action plan for incentives to visit. The DDP 
will be evaluated over the end of the year 2025/2026 , 
when the relevance and objectives of the programme will be 
reviewed. The evaluation will be approved by the Municipal 
Assembly in 2026.

Certified environmental management system
The structure of the company’s systematic environmental 
management work is based on the Swedish Environmental 
Base (Svensk Miljöbas) requirements standard. The system 
includes continuously improving the work of planning, 
modifying, monitoring and adapting the organisation to 
reduce our negative environmental and climate impact and 
reinforce positive effects. The certification of the company’s 
environmental management system was renewed after a 
successful external audit in June 2025.

The work according to the Swedish Environmental 
Base is in line with the City of Gothenburg’s guidelines for 
systematic environmental management, where compliance 
is checked through an annual advisory audit by the 
Environmental Administration. The company complies 
with the City of Gothenburg’s requirements for systematic 
environmental management according to the standard.
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A welcoming and inclusive 
destination
Gothenburg is a destination for everyone. It is a city that welcomes and 
includes both residents and visitors. In 2025, Göteborg & Co continued 
to work to ensure that everyone can enjoy what the City has to offer 
and feel safe here, regardless of background, fitness or circumstances. 
Through investments in accessibility, equality and preventive safety work, 
the company helped to make Gothenburg an open and caring city. The 
same values permeate the company’s own organisation. Göteborg & Co 
aims to be a workplace where respect and participation are the basis for 
commitment and well-being.
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Göteborg & Co works on the basis of and assists in the achievement of all the goals in the City of Gothenburg’s Destination 
Development Programme. (Baseline measurements for indicators in 2019 and 2021). The following targets are linked to 
the area of ‘Welcoming and inclusive destination’:

Everyone feels welcome in Gothenburg  

Indicator
Current  
situation Target value

Visitor index* 2021: 80
2023: 76 2030: 84

* The visitor index is a weighted measure based on Swedish visitors’ sense of security at the destination, the attractiveness of the offering, the 
availability of information, and how they feel treated during their stay. The value can range from -100 (lowest) to 100 (highest). Source: Visitor survey. 
Follow-up 2025/2026 is ongoing.

The hospitality industry adds value for residents 

Indicator
Current  
situation Target value

Percentage of residents who 
believe that the hospitality industry 
adds value for them**

2021: 87%
2024: 75% 2030: 90%

** Source: Resident survey.
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Accessible and inclusive
Gothenburg continues to develop as an accessible and 
inclusive destination where everyone should be able to 
enjoy what the city has to offer, regardless of gender, 
transgender identity or expression, ethnicity, religion or 
other beliefs, disability, sexual orientation or age. During 
the year, the focus has been on improving accessibility 
in interaction with visitors and promoting equality 
and diversity in the city’s events. Göteborg & Co also 
works internally to foster a working environment where 
differences are seen as an asset and where all employees 
feel involved and enjoy respect.

An open Culture Festival for everyone
The Gothenburg Culture Festival continued to develop as a 
festival open to everyone, with free admission to all items 
on the programme. Grönsakstorget hosted the Dare to Care 
initiative, where visitors were told how they themselves can 
contribute to a safer festival environment. The initiative 
aimed to strengthen the sense of participation and create an 
environment where safety is something we shape together. 
Accessibility was strengthened through collaboration with 
actors such as Parapuls, SIMA Folkhögskola and Passalen. 
They provided perspectives and expertise to make the 
festival more inclusive for children and young people with 
disabilities. The work with young people also continued 
to develop. For the second year in a row, Grönsakstorget 
became a festival site for Generation Z, where young people 
could take part in activities, workshops and performances 
shaped through dialogue with focus groups. Visitor surveys 
also show a significant enhancement of the impact of this 
sustainability work. This year, 59 percent of visitors felt that 
the festival worked actively on sustainability, an increase 
from 38 percent the year before. The same number, 59 
percent, also said it was easy to consume sustainably at the 
festival.

Gender equality work had an effect
In 2025, the Gothenburg Culture Festival continued to 
work systematically for a more gender-equal programme. 
The work is based on a method that has been used for over 
a decade, where bookings are followed up on a venue-by-
venue basis through a special budgeting tool that makes 
it possible to balance gender distribution and pay on an 
ongoing basis. Over the years, the model has contributed to 
clearer and more equal representation, although the festival 
does not achieve a perfect balance every year. In this year’s 
edition, however, an equal outcome was achieved, with 50 
percent female and 50 percent male artists, which shows 
the effectiveness of a long-term and structured way of working.

Sign language enhances accessibility
To enable all visitors to feel welcome and get the service 
they need, an employee at the Gothenburg Visitor Centre 
took a continuation course in sign language during the year. 
This knowledge helps to improve the treatment of people 
with hearing impairments and is part of Göteborg & Co’s 
work to improve accessibility in the city’s visitor services.

Inclusion and faith in the future through the 
Trade and Industry Group
Through the Trade and Industry Group, which is part 
of Göteborg & Co, the company contributes to the city’s 
mission to break down segregation and strengthen the 
supply of skills by creating more opportunities for young 
people. There were several initiatives during the year with 
a focus on faith in the future, education and work. Among 
other things, the company collaborated with the Changers 
Hub, which supports young adults through networks and 
mentors; Nextar’s mentoring programme for high school 
students at risk of failing school; and ‘Junior Achievement’ 
(JA), where a targeted initiative began in 2025 in schools 
with extra needs for support. Together, the efforts 
contribute to a more inclusive and safe Gothenburg in the 
long term.

Safe and secure
Security is a foundation for both sustainable development 
and an open society. Gothenburg should be a place where 
people feel welcome, respected and safe, whether they live 
or work here or are just visiting the city. During the year, 
Göteborg & Co continued its long-term work on safety, 
security and the working environment, with the aim of 
building trust and stability in all parts of the business. A 
safe destination and organisation go hand in hand and are 
crucial for the attractiveness of the city and the company.

Continued work against prostitution
Göteborg & Co runs the ‘Network against prostitution 
and human trafficking in the West of Sweden’ together 
with public authorities and the hospitality industry, 
to strengthen knowledge and collaboration to fight 
exploitation. In 2025, around 70 people from the industry 
attended networking meetings and training sessions where 
the police, regional coordinators and support organisations 
provided an up-to-date picture of the situation and also 
talked about procedures for people to follow if they suspect 
exploitation. The work has increased awareness of high-
risk environments and how staff can act. A leaflet with 
support numbers and concrete advice was also produced 
and distributed in around 70 brochure stands in hotels and 
other venues in the city. This has made the information 

more easily accessible to both staff and potentially 
vulnerable people. 

Strengthened working environment  
management
During the year, Göteborg & Co reviewed and enhanced 
the procedures for smaller events to clarify how the safety 
work is to be performed. The new way of working makes it 
easier to ensure a secure working environment and a safe 
experience for visitors, regardless of the size of the event. 

Committed employees in a safe working  
environment
This year’s employee survey had a response rate of 98 
percent, which provides a reliable basis for continued 
development work. Sustainable employee engagement 
rose to 86 (from 84 the year before), with particularly high 
scores for leadership and understanding of the company’s 
mission. The biggest improvement was seen in the area of 
pay, where more employees feel that the criteria for salary 
setting are clear and that they have received feedback from 
their manager. However, the survey also shows that there 
are differences between departments, and that some units 
see a need for continued work on dialogue, feedback and 
participation.

Sick leave 2025 2024 2023 2022

Sick leave %* 2.4 3.1 2.6 3.7

Occupational injuries, number reported* 4 4 14 3

* The figures refer to when the injury occurred, not when it was reported. 
Occupational injury claims include occupational illness and accidents at work, and on the way to/from work.

Sustainable employee engagement 2025 2024 2023 2022

Sustainable employee engagement** 84 83 82

Employee category Women Men
Under 30 

years 30–49 years  
Over 50 

years

Board* 5 2 0 4 3

Management team 6 2 0 1 7

All employees** 67 22 5 45 39

* Board members in December, excluding deputies.  ** The figure refers to permanent employees in December 2025. 

For other staff data, see page 56.

86

The table shows data for the years 2022–2025. The table contains data on sick leave, occupational accidents, sustainable employee engagement, and gender 
and age distribution within the Board and the management team and across all employees.
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Involvement of residents
Gothenburg’s development as a destination is based on 
participation and collaboration. In 2025, the work to 
strengthen residents’ perspectives continued, to embrace 
people’s ideas and needs and integrate them into the 
development so that together we can create an inclusive 
and sustainable destination that strengthens the city’s 
attractiveness and benefits the whole community.

Increased focus on urban and local  
development
As part of the company’s strategic direction, work on local 
development intensified in 2025. The company coordinates, 
communicates and leads both collaboration groups and 
development processes. The work builds on the experience 
and partnerships established during the city’s 400th 
anniversary year, and aims to develop places that foster 
to life, pride and attraction all year round. During 2025, 
the work has continued, in close collaboration between 
the city’s actors, business community and residents. One 
example is the ongoing work in the Klippan area, which 
began in 2024. This year, together with local actors, 
Göteborg & Co has once again highlighted the city’s 
cultural heritage, restaurants and attractions through joint 
marketing efforts and an updated local guide on goteborg.
com. Another example is the work to develop Maritiman. 
During the year, the company was commissioned by the 
City Executive Board to assist the Gothenburg maritime 
museum and aquarium in developing this visitor attraction. 
The work was carried out in a broad and inclusive process 
involving many relevant collaborators.

Generation Z at the Culture Festival
The Gothenburg Culture Festival continued to invest in 
Gen Z together with the Trade and Industry Group. This 
year’s target group analysis showed that awareness of the 
brand among Gen Z is 86 percent (others 94 percent) and 

that 72 percent know the date of the festival, an increase 
from 68 percent in 2024. Among other groups, the 
corresponding figure is 80 percent. Half of the respondents 
in the Gen Z group attended the Culture Festival, mainly 
for food, music and socialising. The work on the target 
group analysis included dialogues at youth centres, upper 
secondary schools and the Young Enterprise fair, as well as 
collaborations with Nextar, Fryshuset, Kultur Ungdom and 
Essence of Hip Hop, which gave young people influence 
over the programme. The most important channels for 
reaching Generation Z are Instagram (34 percent), TikTok 
(31 percent) and Facebook (23 percent).

Open Call makes it possible for everyone to 
contribute
In order for more people to be able to participate in the 
Gothenburg Culture Festival, an Open Call is held every 
year, where anyone can apply to include a programme 
item. The initiative makes room for new voices, ideas and 
expression and helps to broaden the content and reflect the 
city’s diversity. This year’s Open Call received around 300 
proposals, twelve of which were selected to become part of 
the official programme.

Young people led the research discussions at 
the Science Festival
In 2025, the Frågvis (“Inquisitive”) project, which was 
launched as a pilot the year before, was further developed. 
Young people between the ages of 18 and 24 participated in 
educational and on-stage activities where they immersed 
themselves in interview techniques and led researcher 
interviews on the Science Festival stage in Nordstan. 
The aim of the initiative is to give young people a voice 
in the academic conversation and allow them to meet 
researchers on their own terms. In turn, it strengthens their 
participation and visibility in the programme.

A growing and thriving destination
Göteborg & Co is working to ensure that Gothenburg continues to develop 
as an attractive, sustainable and thriving destination where people, ideas 
and businesses can grow together. The hospitality industry creates jobs and 
economic growth all year round by providing a broad and accessible offering. 
The company also endeavours to be an attractive employer which promotes 
engagement skills development and responsible business practice.
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Targets and indicators

Göteborg & Co works on the basis of and assists in the achievement of all the goals in the City of Gothenburg’s Destination 
Development Programme. The following targets are linked to the area of ‘A growing and thriving destination’: 

Hospitality industry grows as demand grows 

Indicator Current situation Target value

Number of guest nights in commercial  
accommodation facilities*

2022: 5 million  
2023: 5.5 million
2024: 5.64 million
2025: 6.1 million (forecast)  

2030: Annual growth from 2025**

Average occupancy rate in hotels in the city of 
Gothenburg* 

2022: 65%  
2023: 69%
2024: 66%
2025: 67% (forecast) 

 
2030: Just under 70% 

Number of overnight stays at campsites* 

2022: 491,000  
2023: 321,000
2024: 476,200
2025: 460,800 (prel. data)  

2030: Annual growth from 2025**

Number of overnight stays in privately rented  
cottages and apartments via intermediary 
sites*** 

2022: 254,500
2023: 364,000
2024: 380,600 2030: Annual growth from 2025**

Number of companies (workplaces) active in 
hospitality-intensive industries in the Gothenburg 
region****  

2022: 12,000
2023: 12,200
2024: 12,400

*Preliminary statistics to October, forecast November – December.

** A decision-making process on adjustments to the target value is ongoing.

Refers to overnight stays in the Eurostat definition of the Gothenburg metropolitan area, which includes the municipalities of Gothenburg and Partille. 
Source: Eurostat.  

According to selected SNI codes. Source: SCB through Business Region Göteborg.

Gothenburg has an attractive offering all year round

Indicator Current situation Target value

Number of guest nights in commercial  
accommodation facilities in the off-season*

2022: 3.1 million
2023: 3.6 million
2024: 3.6 million
2025: 3.9 million (forecast)  

2030: Annual growth from 2025***

Number of events in the off-season**
2023: 40
2024: 36
2025: 54

2030: Annual increase from 
2025*** 

Number of conferences in the off-season **
2023: 78
2024: 52
2025: 59

2030: Annual increase from 
2025***

* Source: SCB Accommodation statistics. 

**Refers to the period January to May and September to December, i.e. outside the peak season months of June, July and August.

A decision-making process on adjusting the target value is ongoing. 
Source: Göteborg & Co/Gothenburg Convention Bureau.

The hospitality industry offers an increased number of jobs 

Indicator Current situation Target value

Number of employees in hospitality-intensive  
industries in the Gothenburg region*  

2022: 37,600 
2023: 40,600
2024: 39,700 

2030: Annual increase from 2025

*Based on selected SNI codes. 
Source: SCB through Business Region Göteborg.

Broad offering
Gothenburg continues to offer a rich and varied range of 
experiences, events and conferences that extend over the 
whole year and the whole city. Evening out the seasons 
and spreading the offering geographically benefits the 
hospitality industry and provides a more robust and 
vibrant destination. The wide range of offerings creates 
opportunities for more people to take part in what the city 
has to offer, whatever their circumstances.

conferences strengthen knowledge and the 
breadth of the city
In 2025, Gothenburg consolidated its position as one of 
Europe’s leading conference cities, with congresses and 
meetings in areas such as medicine, shipping, sustainability 
and technology. Together, they make a strong contribution 
to the city’s knowledge, innovation and attractiveness. 
Among the biggest were the Electric Vehicle Symposium 
and Exhibition (EVS) with almost 4,000 participants; 
the International Spinal Cord Society’s (ISCoS) medical 
congress; Vitalis, which is the Nordic region’s leading 
conference for e-health; and the Donsö Shipping Meet. The 
breadth reflects the city’s strength as a meeting place for 
both research and business. The largest congress of the year 
was the European Association for International Education 
(EAIE) with over 7,000 delegates from more than 100 
countries. The main reason why the EAIE chose Gothenburg 
was the city’s well-known sustainability work, which is 
an acknowledgment of how sustainability strengthens 
competitiveness in the international conference segment.

Wide range of options at the Culture Festival
The Gothenburg Culture Festival (Kulturkalaset) is one of 

the city’s most valued events and a clear example of how a 
broad and accessible offering creates a sense of community. 
This year’s participant survey among Gothenburg residents 
aged 18–84 shows that awareness remains very high, with 
94 percent awareness of the festival. The Culture Festival 
attracts a particularly large number of young people and 
offers a varied programme ranging from music and food 
to dance, science and circus. However, visits decreased 
slightly compared to 2024, and there are opportunities to 
reach more older target groups and improve the on-site 
experience. The work to broaden the content and increase 
participation continues, with the goal of making the Culture 
Festival an event where everyone feels at home.

In the autumn of 2025, it was decided that the festival 
should change its name, and an open competition was held. 
A total of 2,653 suggested names were submitted by the 
people of Gothenburg, and with around 80 percent wanting 
a return to the previous name, Gothenburg City Festival 
(Göteborgskalaset), this was also the final choice.

Cruise tourism spread over the year
The cruise season in Gothenburg is increasingly evenly 
distributed throughout the year. In 2025, an increased 
number of port calls, 64, was noted, compared to 55 calls 
in 2024. Especially in the autumn, there were many calls, 
although this is traditionally low season: twelve more calls 
than in the autumn of 2024. This points to a more even 
seasonal balance and a growing interest in the destination 
even outside the summer months. Next year, Gothenburg is 
expected to receive cruise ships every month of the year for 
the first time, marking an important step towards a more 
year-round port city.

Attractive industry and employer
The hospitality industry in Gothenburg aims to offer 
development, security and career opportunities. 
Collaboration between the city, business and education 
creates, opportunities for both new and experienced 
talents to grow in the sector. Göteborg & Co strives to be an 
attractive employer that promotes engagement, diversity 
and a good working environment, and drives responsible 
and ethically sustainable leadership.

Gothenburg collaborates to strengthen the 
business climate
During the year, the City of Gothenburg has strengthened 
its work to improve the business climate and foster better 
collaboration between the city’s companies and the business 
community. The work is led by Business Region Göteborg 
within the business strategy programme, which Göteborg 
& Co is part of. A new digital training course, ‘The City and 

the Entrepreneurs’, was launched for the city’s employees to 
increase their understanding of the needs of entrepreneurs. 
Companies in the hospitality industry are particularly 
highlighted, as the industry has been identified as an area 
with a great need for improved dialogue. Göteborg & Co 
participates in the training to strengthen the collaboration 
between the city and actors in the hospitality industry. 

Initiatives that strengthen the employer brand
In 2025, Göteborg & Co continued to strengthen its 
employer brand through initiatives that create pathways 
into working life for young people. The collaboration 
with educational bodies such as the Human Resources 
Programme at the University of Gothenburg helps to more 
students to gain an insight into the industry. Through 
the partnership with Nextar, young people are given 
the opportunity to work on real assignments from the 
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hospitality industry and take on internships within the 
company’s events. The company is also a partner in Skarpt 
Läge, Sweden’s largest recruitment fair for young people, 
which matches young people with employers in the region.

Strengthened leadership with the Chefoscope
In 2025, Göteborg & Co began implementation of the 
Chefoscope, a research-based tool from Suntarbetsliv 
which aims to improve managers’ organisational situation 
and create a sustainable working environment. The tool 
supports managers in managing demands, resources 
and communication, something that strengthens both 
leadership and the attractiveness of the workplace. The 
work is part of the City of Gothenburg’s initiative to 

create good conditions for managers and employees in all 
companies and administrations.

Strengthened skills development on biodiversity 
During the year, all employees completed a mandatory 
online training course in biodiversity. The aim was to 
increase understanding of the importance of nature and 
how ecosystem services affect both residents and the 
hospitality industry. Although the issue is not a direct part 
of Göteborg & Co’s core business, it is indirectly linked 
to sustainable urban and local development. Within the 
company, discussions are underway on how this perspective 
can be integrated into future local development projects.

Responsible contracts and sourcing
Göteborg & Co strives to ensure that the company’s 
business contributes to economic, social and environmental 
development. By collaborating with local actors and suppliers, 
we help to keep assets and resources in the city. The work on 
fair business conditions and responsible suppliers continues, 
with a focus on greater follow-up of environmental and 
social requirements and increasing knowledge of sustainable 
purchasing throughout the organisation.

Strengthened structure for responsible sourcing
Göteborg & Co has analysed its purchasing with a focus on 
cost awareness, long-term thinking and sustainability. The 
review shows that the company has an effective purchasing 
organisation which has been strengthened through the 
year, although there is potential to develop the work further 
through better coordination, continued skills development 
for customers and clearer follow-up. Long-term planning, 
more transfer of experience between projects and more 

systematically integrated sustainability requirements are 
highlighted as important focus areas. Overall, these efforts 
may be expected to contribute to increased cost-efficiency, 
higher quality, a more sustainable use of the city’s 
resources, and reduced environmental and climate impact.

Follow-up on environmental requirements in 
local framework agreements 
In the autumn of 2024, the company’s local framework 
agreements for hiring event services and equipment were 
updated, and environmental requirements for 100 percent 
fossil fuel-free transport were added. Follow-up has shown 
that the supplier that won the tendering procedure in 
February reached its environmental goals ahead of time and 
only has company vehicles that are powered by electricity 
or HVO100, a bio-based fuel that has more than 80 percent 
less climate impact than fossil diesel, according to the 
Swedish Energy Agency’s fuel report 2024.
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An environmentally and 
climate-smart destination
Gothenburg is a destination where nature, water and greenery are 
part of the city’s identity. Increased travel brings a responsibility 
for reducing our climate impact and protecting biodiversity. During 
the year, Göteborg & Co continued its work to promote a more 
resource-efficient and climate-smart hospitality industry. Through 
collaboration with actors within events, conferences and tourism, 
we disseminate knowledge and good examples to reinforce the 
transition to more sustainable choices. The company also works 
systematically to reduce its own climate impact and to promote 
circular solutions in its own operations.
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Targets and indicators

Göteborg & Co works on the basis of and assists in the achievement of all the goals in the City of Gothenburg’s Destination 
Development Programme. The following targets are linked to the area ‘Green and climate-smart destination’: 

Visitors make sustainable choices 

Indicator Current situation Target value

Average length of stay in commercial 
accommodation facilities* 

2022: 1.63 nights
2023: 1.60 nights
2024: 1.66 nights
2025: 1.67 nights (forecast)

2030: 1.71 nights

Number of domestic guest nights in  
commercial accommodation facilities*  

2022: 3.8 million
2023: 4 million
2024: 4 million (estimate)
2025: 4.15 million (forecast)

2030: Annual growth from 2025

Percentage of visitors who see the 
 Gothenburg region as a sustainable 
destination **  

2021: 57%
2023: 46% 2030: 70% 

* Source: SCB Accommodation statistics. 

** Source: Visitor survey. Follow-up 2025/2026 is ongoing.

The environmental and climate impact of the hospitality industry is decreasing

Indicator Current situation Target value

Share of environmentally certified hotel 
rooms*

2022: 81%
2023: 86%
2024: 88%
2025: 96% 

2030: 98% 

Share of environmentally certified  
conference facilities*

2022: 100%
2023: 83%
2024: 86%
2025: 100%

2030: 100%

Number of sustainability-certified events 
and conferences**

2019: 15
2023: 9
2024: 8
2025: 6

2030: 40

* Source: Göteborg & Co,

** Source: SUSA’s method for sustainably adapted events, Certified Sustainable Event by Greentime, and Rise AB, which is the certification body for 
ISO 20121 management systems for sustainability at events. 
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Climate-smart travel and transport
Transport is the biggest source of greenhouse gas emissions 
in the hospitality industry globally. Göteborg & Co assumes 
that the same is true in Gothenburg and is therefore 
working to promote more sustainable travel to, from and 
within the destination. During the year, the company 
worked with the city’s actors to test solutions that inspire 
climate-smart choices. Together with Business Region 
Göteborg and Region Västra Götaland, we have worked on 
initiatives to improve rail connections to Gothenburg – to 
make climate-smarter travel options more attractive. In 
parallel with this, the company is continuing to reduce 
its own emissions through improvements in its own 
operations.

Test for fossil-free travel to events
The City of Gothenburg is testing new ways to increase 
sustainable travel to events in the city centre. Within the 
EU’s Reallocation project, Göteborg & Co is collaborating 
with the Urban Environment Administration, Got Event, 
Västtrafik, Business Region Göteborg and Frölunda HC to 
get more hockey spectators to travel by public transport or 
choose other fossil-free alternatives to get to Scandinavium. 
The project is testing measures such as event tickets for 
public transport, parking for electric scooters and storage 
of electric bike batteries. The test was run on a small scale 
in 2025, with the aim of extending it to more events and 
organisers.

Free bike rides during the Culture Festival
To facilitate sustainable transport during the Gothenburg 
Culture Festival, Göteborg & Co collaborated with the 

Urban Environment Administration and Styr & Ställ. 
During the festival, free rides were offered with the city’s 
rental bikes. This made it easier for visitors to get between 
the event venues in an environmentally friendly way. The 
initiative is part of the work to promote climate-smart 
travel around the city’s events.

Sustainable press trips and site visits
Göteborg & Co is working to reduce the climate impact of 
site visits and press and influencer travel by prioritising 
trains over flights. All press trips from Denmark and 
Norway go by rail in the first instance, and failing that, by 
bus or car. In October, a press trip was arranged for the 
British daily paper The Guardian, which was to be made 
by train, but because of delays in rail traffic, part of the 
journey had to be made by air. The example shows how 
the company works for more sustainable travel but is also 
affected by factors outside its control.

Internal carbon pricing 
The City of Gothenburg offsets emissions from business 
travel by multiplying each kilogram of greenhouse gases by 
SEK 1.50, to finance measures that reduce emissions from 
travel and transport. Göteborg & Co also offsets emissions 
from visiting journalists and press visits that the company 
indirectly pays for.

This year, internal carbon credits from Göteborg & Co 
and Got Event were set aside for a trial to get visitors to 
the Gothenburg Horse Show to choose public transport 
over cars. Visitors with a ticket to the event, living within 
Västtrafik’s three zones and planning to use their car, were 
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offered a 50 percent discount on Västtrafik tickets. The 
response surpassed last year’s test, probably thanks to a 
bigger discount and the fact that it was easier to participate. 
In total, just over 1,000 trips were made with the discount, 
despite a technical outage on the last day. In the follow-up 
on people who had used the discount, 48 percent said that 
the discount made them change their mode of travel. The 
trial shows that visitors’ choices can be influenced if you 
aim at the right target group with a simple solution that 
offers a clear economic advantage. Three similar initiatives 
are planned for 2026.

The company’s emissions from business travel 
The Urban Environment Administration provides 
Göteborg & Co with annual estimated emission data for 
the company’s business travel by air and by car (Scope 3). 
Data for the previous year will not be available until June, 
so the figures are reported here with a one-year lag. The 
company’s mission involves work outside Sweden, so air 
travel still accounts for about 95 percent of emissions from 
business travel. For 2024, emissions decreased compared to 

the previous year and were close to the City of Gothenburg’s 
target for maximum emissions per year from the base year 
2010, reducing by almost eleven percent per year to reach a 
total 90 percent reduction by the target year 2030.

Discussions are underway with the Environmental 
Administration about whether the company can change 
the base year for the target, as 2010 coincided with 
comparatively low emissions from the company’s business 
travel compared to the following eight years, and so 
provides an unusually low level of emissions to start from 
(see figure on the next page). At the same time, internal 
discussions have been initiated to identify measures and 
procedures that could make it easier for more employees to 
make business trips by train in Northern Europe.

The entity’s only company vehicle is leased from 
Göteborgs Stads Leasing AB and its direct emissions (Scope 
1) are included in the company’s internal carbon pricing. 
Since April 2024, the vehicle has run on HVO100. This is a 
bio-based fuel which has more than 80 percent less climate 
impact than fossil diesel, according to the Swedish Energy 
Agency’s fuel report for 2024.

Green and climate-smart actors and experiences
A sustainable destination is based on a range of 
experiences, activities and actors who take responsibility 
for their climate and environmental impact. In Gothenburg, 
many of the larger companies in the hospitality industry 
have established sustainability certifications, and as many 
as 96 percent of the city’s hotel rooms are currently certified 
according to recognised sustainability standards. Göteborg 
& Co collaborates with players in the hospitality industry to 
strengthen the transition towards more resource-efficient, 
circular and climate-smart operations. Highlighting and 
communicating sustainable alternatives in the city’s 
offering makes it easier for visitors to make more informed 
choices.

The hotel industry is leading the way
Almost all guest rooms in hotels with at least 50 rooms in 
Gothenburg are now sustainability-certified – 96 percent 
in 2025 compared to 88 percent the year before. This 
development reflects long-standing systematic work in the 
industry to reduce its climate and environmental impact. 
Göteborg & Co is contributing to the transition, for example 
through its guideline for sustainable travel for press and 
influencers, where collaborations only take place with 
sustainability-certified hotels. 

Supporting sustainability certification of events
In 2025, Göteborg & Co’s events department supported 
five event organisers in their efforts to certify their 
sustainability initiatives. This was done using the 
Greentime tool. The certification helps organisers to 
structure, follow up and develop their sustainability work, 

and is an important way of pushing for a more responsible 
event industry. 

New tool for sustainable events
In 2025, funding was granted for the further development 
of the digital planning tool Event and Climate, which will 
help organisers to measure and reduce the climate impact of 
events. The tool was originally produced out of the Vinnova-
funded project ‘Solutions for climate-smart events’ and is 
being developed in a broad partnership between several 
actors, including Göteborg & Co. The work to complete the 
tool took place in the autumn of 2025 and a seminar was held 
in November to widen the use of the tool. The tool provides 
the means to measure and follow up emissions and identify 
areas for improvement, and the ambition is for it to be used 
by more organisers in the region in the future.

Clearer and more transparent sustainability 
communication
Ahead of the EU’s upcoming EmpCo Directive, which 
prohibits unfounded environmental claims, Göteborg 
& Co has intensified its work to ensure clear and fact-
based sustainability communication. In 2024 and 
2025, employees participated in training and seminars 
to understand the implications and requirements in 
the Directive, while the company supports the City of 
Gothenburg’s joint efforts in the area. A review of Göteborg 
& Co’s communication has been initiated, with a focus 
on clarifying how concepts like ‘sustainable destination’ 
are used and on ensuring that all claims are properly 
substantiated. 

Tonnes CO2e from Göteborg & Co’s business trips by air and by car
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Climate impact of Göteborg & Co’s business travel, in figures

CO2e emissions (tonnes) from business travel 2010 (base year) 2022 2023 2024

of which: from flights 142.9 39.6 55.3 40.4

of which: from cars * 11.3 2.2 3.2 1.4

Total CO2e emissions (tonnes) from business travel 154.2 41.8 58.5 41.8

Number of one-way flights 2010 (base year) 2022 2023 2024

of which: over 600 km** 249 139 121 138

of which: under 600 km** 157 0 0 0

Total number of one-way flights 406 139 121 138

CO2e emissions (tonnes) per person-year 2010 (base year) 2022 2023 2024

Number of full-time equivalents (person-years worked) 116 138 134 105

tonnes CO2e/FTE 1.33 0.30 0.44 0.40

* Emissions from car journeys include journeys using company vehicles, business trips by private car and fuelling hire cars.
** The limit for short flights was increased from 500 to 600 kilometres in 2021.
The information in the table is taken partly from the City of Gothenburg’s calculation of internal carbon pricing for business travel (compiled by the 
Urban Environment Administration) and partly from the company’s finance system.
The climate impact of air travel has been calculated using Atmosfair (atmosfair.de) and includes the high-altitude effect.
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Circular and resource-efficient
Gothenburg’s hospitality industry continues to develop 
circular working methods that reduce its environmental and 
climate impact and strengthen its resource efficiency. For 
events, this is about reducing disposable materials, reusing 
textiles and limiting food waste. During the year, Göteborg 
& Co participated in several collaborations to test and 
disseminate circular solutions, as well as working to reduce 
waste and increase reuse in its own operations.

Broader commitment to ‘no disposables’ during 
the Culture Festival
With the lessons learned from the 2024 trial, the ‘no 
disposables’ initiative was further developed during the 2025 
Culture Festival. The disposable-free area was moved to 
Bältesspännarparken, which made it easier to manage the 
return flow of plates and cutlery and reduce waste. Around 
30 food trucks participated in the initiative, which was 
carried out together with the Street Food Festival and Light 
My Fire’s Borrow programme. Improved signage and more 
employees at the return stations meant that only two percent 
of the plates and five percent of the cups disappeared, which 
is a clear improvement on the previous year. In total, about 
14,000 single-use items were taken out of the equation. 
After several years of testing, the Culture Festival has found 
a model where the circulation works in practice and can be 
scaled up to more events in the future.

Circular solution gives event clothing new life
The jackets used by staff during Gothenburg’s 400th 

anniversary celebrations in 2023 were given a new lease 
of life in 2025 through reuse and redesign. The former 
anniversary jackets have had a neutral CREW marking 
and interchangeable logos applied which can be easily 
adapted to different types of event. The project is a joint 
initiative between the Gothenburg Culture Festival and 
the Science Festival, which are sharing workwear for the 
first time to reduce textile waste and save resources. The 
task of resewing the jackets was given to Fabrikörerna, 
a garment factory that combines sewing with language 
training and so contributes to social sustainability. With 
resource-sharing and circular thinking, the project shows 
how small changes can yield big sustainability gains.

Circular IT management 
In 2025, all of the City’s administrations and companies 
were tasked with ensuring sustainable lifecycle management 
of portable electronics. This is intended to contribute to 
the city’s goal of reducing the climate impact of purchases 
and increasing the useful life of electronic equipment. To 
support this work, Göteborg & Co participated in the Circular 
Transition Arena in the autumn, which was attended by the 
company’s IT manager and an environmental specialist. The 
work has provided a better overview of the purchase, use and 
disposal of mobile phones and of AV equipment. It has also 
aided in the development of a local guideline for portable 
electronics and led to valuable exchange of experience with 
other administrations and companies.

Contribute to positive societal impacts
Göteborg & Co is constantly working to ensure that the development of the hospitality 
industry contributes to a stronger and more sustainable Gothenburg, socially, 
environmentally and economically. Working in broad collaboration with the city and the 
academic and business communities, the company facilitates and coordinates initiatives 
that create societal benefit and long-term value for both residents and visitors.
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Increased societal benefit through collaboration and innovation
Through collaboration and innovation, Göteborg & Co 
contributes to the development of new solutions that create 
value for the city and for its residents. At the interface 
between business, academia, civil society and the public 
sector, ideas and collaborations arise that reinforce 
Gothenburg’s attractiveness and sustainability work. The goal 
is to support initiatives that bring real benefits to society – 
from development and testing to the long-term growth and 
use of the solutions.

Explore Gothenburg from the other side of the 
world
Göteborg & Co is continuing the development of the 
city’s digital twin, a platform that makes it possible to 
experience and explore Gothenburg virtually. During the 
year, a concept for digital site visits was developed with 
a view to launching in 2026. By enabling digital visits 
before the event, Gothenburg can provide better access 
for international actors while also reducing the need for 
physical travel when planning conferences and events. The 
work combines innovation, sustainability and hospitality, 
and strengthens Gothenburg’s position as a pioneer among 
sustainable and digitally accessible destinations.

Destination Invest – new initiative to support 
entrepreneurs
During the year, it was decided to further develop the 
work within Destination Invest through the Destination 
Innovation programme. The initiative is a collaboration 
between the city and the business community and aims to 
support entrepreneurs in Gothenburg’s development areas. 
The work is part of the Trade and Industry Group’s long-
term focus on promoting entrepreneurship and broadening 
access to support for new start-ups. 

Cooperation with Nextar eases young people’s 
path into working life
During the year, the company continued its collaboration, 
through the Trade and Industry Group, with Nextar, a 
mentoring programme for high school students at eight 

schools in Gothenburg. The programme is aimed at young 
people with various risk factors, including low study 
motivation, and is based on meaningful meetings between 
students and mentors from the world of work. Göteborg & 
Co’s employees are invited to act as mentors and help to 
strengthen young people’s motivation, belief in the future 
and connection to working life. This commitment received 
visible recognition in 2025, when one of the company’s 
employees was named Mentor of the Year.

Enablers prepare the way for the entrepre-
neurs of the future
During the year, Göteborg & Co, through the Trade and 
Industry Group, launched the Enablers initiative together 
with Junior Achievement Sweden. The project will enable 
more high school students the conditions to complete their 
JA year by building their self-confidence, giving them the 
right tools and offering support where the need is greatest. 
Enablers focus on schools where fewer students than before 
have completed their JA year. The aim is to give more 
young people the same chance to develop initiative and 
entrepreneurship.

Helping hand for Hammarkullen strengthens 
faith in the future
In December, a new ‘helping hand’ was announced for 
Hammarkullen, in which Göteborg & Co, Skanska Sweden, 
AstraZeneca, the Framtiden Group and Business Region 
Gothenburg, undertake to contribute to long-term and 
positive development in the area. The initiative is based 
on collaboration between the city, business, schools and 
residents, with the emphasis on strengthening belief in 
the future in children and young people. Through shared 
responsibility and efforts rooted in the community, 
the support will promote wider opportunities, social 
sustainability and positive societal impacts. The work 
in Hammarkullen is an example of how destination 
development is also about strengthening the whole city. The 
work will begin in spring 2026.

Long-term impact through meetings and events  
– Gothenburg Way to Legacy
Göteborg & Co uses the Gothenburg Way to Legacy model 
to ensure that conferences and events contribute to a 
positive long-term societal impact. The method provides 
structure and common goals to enable social, economic and 
environmental benefits to live on after an event.

The world’s largest conference on  
electromobility
In June, Gothenburg hosted the Electric Vehicle Symposium 
& Exhibition (EVS38), the world’s largest conference on 
electromobility. The conference brought 3,800 participants 
from over 60 countries to the Swedish Exhibition & Congress 
Centre to discuss electrification, innovation and the future 
of mobility. In close collaboration with Business Region 
Gothenburg and the academic and business communities, 
Göteborg & Co handled joint communication and activities 
linked to battery production, skills supply and sustainable 
transport, which is one of the city’s priority areas. Using the 
Gothenburg Way to Legacy model, the company worked 
to generate lasting positive effects, including investments 
in attracting talent and building skills such as the Battery 
Camp for girls, workshops and lectures on electromobility 
during the Science Festival, targeted study visits to Chalmers 
University of Technology, training programmes for educators 
at Battery Centre Gothenburg and the opportunity for 
students to take part in EVS38.

Walks that counter loneliness
As part of its work on social sustainability within 
Gothenburg Way to Legacy, the company collaborated 
with Icebug and the organisation ‘Hej främling’ (Hello 
stranger) during the Culture Festival to arrange walks 
focusing on community and inclusion. The aim was to 
counteract loneliness and foster encounters between 
people of different ages and backgrounds. The participants 

gave their views on how the walks affected their feeling 
of community, something that will be valuable in the 
continuing development work for a more open and 
inclusive Gothenburg.

Congress as a platform for greater accessibility
In connection with the Annual Scientific Meeting of the 
International Spinal Cord Society (ISCoS) and the Biennial 
Meeting of the Nordic Spinal Cord Society (NoSCoS), 
an information film on accessibility was produced and 
distributed in Gothenburg. The film was produced for the 
tourism industry, covering restaurants, cafés, shops and 
other visitor activities. The aim was to explain what they 
should consider to make themselves wheelchair-friendly, 
including clear signage, details of accessible toilets and 
relevant information on their website. By using the congress 
as a platform for disseminating information, Göteborg & 
Co highlighted accessibility issues in the city and preparing 
potential visitors by showing good examples and important 
adaptations.

Award for sustainable events
The Junior World Ice Hockey Championship 2024, which 
was held in Gothenburg, was named Sustainable Event 
of the Year at the industry gala Gyllene Hjulet 2025. The 
championship was the world’s first ice hockey event to be 
sustainability-certified, with a focus on reduced climate 
impact, enhanced accessibility and a more inclusive 
sports culture. Göteborg & Co had two more finalists of its 
own: ‘No disposables at the Culture Festival’ in the same 
category, while the ParaPuls festival was a finalist in the 
Local Event of the Year category. Together, they show the 
breadth of the city’s sustainability work and how events can 
contribute to positive societal impacts.
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Platform for communication and test beds for sustainable 
solutions
Göteborg & Co regularly uses conferences and events as test 
beds and showcases for sustainable solutions, serving as 
a platform for communication and discussion around the 
societal challenges facing the city.

Gothenburg highlighted sustainable urban  
development at the World Expo in Osaka
Göteborg & Co is a partner in the EU’s European Citiverses 
Uniting for Inclusiveness project, within the Digital 
Europe programme. The project brings together cities, 
universities and businesses in Europe to develop digital 
tools that promote accessibility and inclusion in urban 
environments. Gothenburg is one of the pilot cities and is 
bringing its experience in destination development and 
digital innovation to the table. The project was presented in 
the spring at the World Expo 2025 in Osaka, Japan, where 
Gothenburg presented its work for more sustainable and 
inclusive cities to an international audience.

The project also includes digital site visits, which make 
it possible to experience facilities, hotels and attractions 

through realistic 3D views from Gothenburg’s digital twin. 
This allows organisers to make decisions to place meetings, 
conferences or events in Gothenburg remotely, reducing the 
need for physical travel at the planning stage. 

The importance of questioning sources in focus 
at the Science Festival
During the year, the Gothenburg International Science 
Festival raised the importance of questioning sources and 
reinforcing trust in research in an age of disinformation and 
rapid dissemination through the media. In connection with 
the festival, an opinion piece was published in Göteborgs-
Posten with the headline ‘Worrying shift as young people’s 
faith in science weakens’. The text drew attention to the 
need to boost young people’s ability to evaluate sources and 
understand the role of research in society. By provoking 
debate and stimulating conversations about the importance 
of science, the festival contributed to increased awareness 
and trust in knowledge as the foundation of a democratic 
society.

Directors’ report
The Board of Directors and the CEO of Göteborg & Co AB hereby submit 

the following Annual Report for the 2025 financial year. 
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Group and ownership
As a group company, Göteborgs Stadshus AB is the owner of all companies within the City of 
Gothenburg. The City’s companies are organised into seven clusters. Göteborg & Co AB is the 
parent company of the Tourism, Culture and Events cluster, which includes Got Event AB (corp. 
ID 556015-9823), Liseberg AB (corp. ID 556023-6811) and Göteborgs Stadsteater AB (corp. ID 
556016-7875).

The company’s operations
Göteborg & Co’s mission is to lead and coordinate efforts 
within the cluster and assist in reinforcing and developing 
the hospitality industry in Gothenburg and the Gothenburg 
region, as well as helping the hospitality industry to 
develop in the Västra Götaland region. This remit is met 
by continuously driving destination development and 
marketing, and by providing a platform for collaboration 
between the various parties in the hospitality industry.

The company’s overall goal is to get more people to 
discover and choose Gothenburg. These include tourists, 
event visitors, conference delegates and other occasional 
guests, as well as students, researchers or workers who  
are in demand in the business community. This work 

is done in close collaboration with private and public 
stakeholders in the hospitality industry, the academic 
community, associations, cultural life, other businesses and 
the City of Gothenburg. The aim is to create an attractive 
destination for visitors and for the people who live and 
work here.

For the financial year, the company shows an operating 
profit of SEK 1.2 million. Last year’s operating profit 
was SEK 0.1 million. The Board and the CEO are of the 
opinion that the company’s operations are in line with 
the municipality’s purpose in relation to ownership of the 
company, and that the company has complied with the 
policies set out in section 3 of the articles of association.

Organisation
Göteborg & Co’s operations are organised into five business 
areas; Gothenburg Convention Bureau, Events, the Trade 
and Industry Group, Destination Development, and 
Marketing & Communication. Besides these, there are two 
supporting functions; Finance & Operations Management 
and HR.

The Gothenburg Convention Bureau business area 
markets and sells Gothenburg as a destination to decision-
makers, mainly for international conferences, political 
meetings and major business gatherings. In this way, the 
company helps to attract research, talent, investments and 
decision-makers to Gothenburg. 

The Events department promotes and strengthens 
Gothenburg as an event city with an emphasis on strategic 
development and enabling of sustainable cultural and 
sporting events. The Events department also includes 
the company’s organisation for the Gothenburg Culture 
Festival.

Marketing & Communication is responsible for 
branding, destination marketing, the company’s digital and 
social channels, PR, press visits, themes/seasons, cruises, 
corporate communications and visitor services. Collectively, 
the business area supports the company’s partners by 
offering tools for communicating the destination and 
providing advice and support.

The Destination Development business area leads 
and coordinates the work to maintain and strengthen the 
leading position of the city and the company in sustainable 
destination development in the long term, both locally 
and internationally. The business area deals with digital 
development, analysis and business intelligence and brings 
together the key issues for the destination relating to urban 
and local development, accessibility and attractiveness. 

The Trade and Industry Group is a platform 
for collaboration between business, organisations, 

Göteborg & Co Board of Directors 2025
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Back row: Renas Mustafa, Josip Baric, Petra Gamerdinger, Karl-Henrik Rosberg, Bosse Nordlander, Johanna Wallin,
Front row: Peter Hedlund, Hanna Friberg, Leif Pagrotsky, Thaher Pelaseyed, Jeta Ibishi, Marie Zachrisson, Peter Grönberg
Missing from the picture: Ingrid Bexell, Johanna Holmdahl, Gitte Caous
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Secretary
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Peter Grönberg, CEO
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Annika Hallman, Director of Gothenburg Convention 
Bureau
Malin Engelbrecht, Director of the Trade and Industry 
Group
Helena Lindqvist, Director of Marketing & Communication
Maria Bergman, Director of HR/Personnel
Camilla Simonsson, Director of Finance & Operations 
Management
Therese Brusberg, Director of Destination Development 

Assistant to the CEO
Mattias Grahn
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municipalities and the academic community in efforts to 
strengthen and develop Gothenburg’s competitiveness 
and attractiveness. The department aims to be an active 
and dynamic long-term resource for facilitating value 
creation and innovation. Within the department there are 
organisations for the Science Festival and Unimeet.

The HR Department provides the organisation 
with tools, support and processes that enable and lay the 
foundations for Göteborg & Co to be an attractive employer. 

Finance and Operations Management manages 
finances, contracts and invoicing, prepares annual 
and interim accounts and monitors progress against 
budgets and assignments. This department advises on and 
coordinates legal, data protection and procurement matters. 
It is responsible for the company’s business development 
and governance, and works closely with the company’s 
management and operations, owners and cluster companies, 
as well as other administrations and companies in the city.

Significant events during the financial year
Destination Gothenburg continues to be popular with 
visitors, with the number of guest nights passing 6 million 
during the year, which is more than ever. The Gothenburg 
region has had the strongest percentage increase in guest 
nights among the metropolitan regions and is ahead of both 
Malmö and Stockholm in terms of regional development. 
However, it is noticeable that price developments in 2025 
have not tracked the growth in demand, which would be 
usual in a market with strong competition. However, clear 
price peaks can be seen, mainly in connection with larger 
events and conferences.

The record number of guest nights during the year shows 
continued strong interest in Gothenburg as a destination, 
with a wide and attractive range of culture, music, sports 
and conferences and a great restaurant scene.

Musical events returned to Ullevi with six concerts, and 
two new hotels in unique environments, Hjortviken and 
Kusthotellet, were inaugurated. The Michelin Guide also 
awarded two new stars to restaurants in Gothenburg. The 
city now has a total of five restaurants with one star and 
one with two stars. At the same time, new restaurants are 
continuing to establish themselves around the city, further 
reinforcing Gothenburg’s profile as a culinary destination.

Events and conferences are important factors in the 
work of getting more people to discover and choose 
Gothenburg. The city’s annual events play a key role, 
generating both numbers of guest nights and significant 
economic effects from tourism. A major event was the OCR 
World Championships, which were held in Slottsskogen in 
August. The 2025 conference year was also something out 
of the ordinary. EVS38 was held at the Swedish Exhibition 
& Congress Centre in June; this is an event made possible 
by Gothenburg’s leading position in electromobility and the 
strong collaboration between business, the academic world 
and the city. In September, Gothenburg hosted the EAIE 
2025 training conference, which attracted more than 7,000 
participants from over 100 countries.

The development of the event area, with a new arena 
and a new central swimming pool, has taken big steps 
forward during the year. An architectural competition was 
held to decide what the new buildings should look like. 
The chosen proposal will now be elaborated on, further 
developed and integrated into the detailed planning 
work. An implementation decision is expected to be 
taken in 2027. The project is one of the destination’s 
most important investments in the future for many years. 
With new, modern arenas in central Gothenburg, the 
city’s competitiveness and international position will be 
significantly strengthened.

Göteborg & Co is responsible for the City of Gothenburg’s 
destination development programme 2023–2030. The 
company is tasked with evaluating the programme once 
in each term of office and reporting on goal attainment to 
the Municipal Assembly. One such evaluation is ongoing 
and will be reported on to the Municipal Assembly in April 
2026. There is also an annual follow-up in the form of a 
written report to the Board of Directors of Göteborg & Co. 
An action plan linked to the programme and highlighting 
reasons to visit was completed in 2025.

The Gothenburg Culture Festival was held from 28–30 
August. A wide range of artists, food and activities attracted 
a large audience. This year’s event paid special attention 
to 250 years of Jewish life in Sweden, in accordance with a 
mandate from the Municipal Assembly. The main stage was 
placed on Kungstorget, the Street Food festival expanded 
its site to include Bältespännarparken, and activities were 
arranged in several places around the city.

In September, the UN designated Gothenburg as a 
new Sustainable Lifestyle Hub, to foster innovation and 
solutions that help to support the SDGs within tourism, 
events and conferences. The work will continue over the 
next two years.

DIRECTORS’ REPORT
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Remit from the Municipal Assembly
Göteborg & Co has contributed to the overall goals in the 
City of Gothenburg’s budget for 2025:

•	 �Gothenburg should be known for security and equality, 
where all residents have a say in decisions and an 
opportunity to participate.

•	 Segregation in Gothenburg must be broken down.

•	 Gothenburg should maintain a good supply of skills.

•	 �Gothenburg should develop into a green and vibrant city 
without a housing shortage.

•	 �Gothenburg should be a leader in the climate transition 
and have a high level of biodiversity.

•	 �The City of Gothenburg should have a welfare system that 
meets the needs of its citizens.

•	 �The City of Gothenburg should provide its employees 
with a good working environment and good employment 
conditions.

 
Along with a number of joint management and company-
wide goals/assignments, the company has been given the 
following specific tasks.

•	 �Göteborg & Co AB has been commissioned to investigate 
the possibility of discounting admission to attractions 
and events, provided that the visitor has travelled to 
Gothenburg in a sustainable manner.  
Work on the assignment has begun with external 
monitoring and identification of relevant actors to 
be interviewed as a first step. An initial report will be 
presented at the Board meeting in February 2026.

•	  �Göteborg & Co AB has been commissioned to bring about 
direct connections between Gothenburg and important 
rail hubs in Europe.  
The project reported back to the Board in September 
and the work is continuing as part of the Destination 
Development Department’s activities.
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Regional and national collaboration
Göteborg & Co’s role as a platform for collaboration 
involves a wide range of actors, which is one of the 
destination’s success factors. Regionally, these include the 
municipalities in the Gothenburg region, the West Sweden 
Tourist Board and Business Region Gothenburg. Nationally, 

the company works with Visit Sweden, the Swedish 
Association of Local Authorities and Regions (SKR), the 
Swedish Agency for Economic and Regional Growth, 
the Metropolitan Network and the Swedish Destination 
Network.

Future outlook
The number of guest nights in the Gothenburg region 
continued to increase sharply in 2025. Up to October, guest 
nights rose by seven percent on the previous year, a trend 
that clearly outperforms both other major cities and the 
country as a whole. The prospects of achieving the target 
of one million more guest nights by 2030 compared to 
2024 are therefore judged to be good. This growth is driven 
mainly by increased international demand, private tourism 
and large events and conferences.

Gothenburg is also affected by global changes. War, 
trade barriers and economic uncertainty are driving up the 
costs of energy and transport, and affecting both business 

and the hospitality industry. Climate change is also 
affecting travel patterns. More and more people are opting 
out of hot destinations and looking for cooler alternatives, 
a trend known as ‘coolcation’. Here, Gothenburg and 
Scandinavia have a clear advantage with their climate and 
accessibility.

On top of this, the rapid development of AI is changing 
the way people plan and book their trips. The technology 
is increasingly being used to compare destinations and 
find sustainable alternatives, which makes Gothenburg’s 
visibility and image in these systems crucial for future 
competitiveness.
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Risks and uncertainty factors
Every year, the company carries out a risk analysis linked 
to overall operational goals where potential risks are 
evaluated. It lists various factors that affect the company’s 
ability to deliver on its mission and achieve its goals. The 
risks are reported to the Board of Directors each year 
in an overall risk analysis. The management team also 
makes regular use of SWOT analyses to monitor external 
developments and events that affect the business. The 
deteriorating security situation in the world, with a 
heightened risk of terrorism, places heavy demands on 

security at events and other large public gatherings. That is 
why security work at the Culture Festival, for example, is a 
high priority.

Macroeconomic developments in the short and long 
term, exchange rates and market expectations, are 
examples of factors that all affect both private and business 
travel. The forecasts of an improved economy with more 
scope for consumption in 2026 and beyond are good news 
for the hospitality industry. But events in the world around 
us could quickly change the position.
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Personnel
Göteborg & Co will be an attractive workplace where 
equality and diversity are natural elements. The company 
wants to be seen as an innovative, creative and professional 
organisation that works proactively and has clear goals and 
values.  

When it comes to skills development throughout the 
company, the focus this year has also been on greater security 
and crime prevention work. This has been done through 
training measures to combat improper influence and lectures 
on our role within national defence. Based on the city’s 
training material, competence and awareness of domestic 
violence have been strengthened, as well as the ability to act as 
an ally. CPR training and talks on the menopause are among 
the other initiatives that were carried out during the year. 

Together with safety representatives, HR conducts 

physical health and safety inspections in the field in 
connection with our events. Our employees are more aware 
of their working environment and strive to learn from 
events and constantly improve their work.  

The results from the employee survey show continued 
high scores at the company-wide level. ‘Sustainable 
employee engagement’ continues to rise and now stands at 
86 (84 in 2024). The high scores relating to the company’s 
mission and leadership are particularly gratifying.

Sick leave has historically been low in the company and 
remained so in 2025. In a company with relatively few 
employees, a few individuals going off sick have a major 
impact on the statistics.

Environment
Göteborg & Co’s activities are not subject to authorisation 
or notification under the Environmental Code and are not 
covered by the legal requirement to prepare a sustainability 
report. The company has nevertheless chosen to report 
this information with reference to the GRI Standards. The 
sustainability report can be found on pages 14–47. The 

company is environmentally certified according to the 
Swedish Environmental Base (Svensk Miljöbas) standard, 
and the environmental management system complies 
with the City of Gothenburg’s guidelines for systematic 
environmental management.
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Performance and financial position
The following table shows the company’s performance in relation to some central earnings 
measures and key ratios (amounts in SEK thousands):

Year 2025 2024 2023 2022 2021

Operating income 169,887 151,577 231,650 182,377 176,862

Profit after financial items -9,505 -4,633 1,907 152,616 -3,181

Total assets 1,261,737 1,220,744 1,208,081 1,224,448 1,054,448

Equity/assets ratio* 92.6% 94,6% 95.2% 95.6% 91.5%

Average number of employees 86 85 108 115 104

Revenue per employee 1,975 1,783 2,145 1,586 1,701

* Equity + 79.4% of untaxed reserves/total assets from 2021 onwards (78.6% for earlier years).

Proposed appropriation of profits
The following profits are at the disposal of the Annual 
General Meeting:

Appropriation of profit SEK

Profit brought forward -1,176,075,264

Net profit for the year -12,138,969

Total -1,163,936,295

The Board of Directors proposes that the profits be 
appropriated as follows:

Profits allocated to: SEK

dividend to shareholders 0

carried forward 1,163,936,295

Total 1,163,936,295

The company’s performance during the year and financial position 
at year-end can be seen from the following income statement and 
balance sheet.

Intra-group transfers were made to SEK

Göteborgs Stadshus AB 36,930,000

Intra-group transfers were received from SEK

Got Event AB 30,700,000

Göteborgs Stadshus AB 3,488,000

Shareholder contributions were paid to SEK

Got Event AB 24,375,800

Göteborgs Stadsteater AB 2,769,472

Shareholder contributions were received from SEK

Göteborgs Stadshus AB 29,322,420

Equity

Change in equity Share capital Reserve fund
Profit brought 

forward
Net profit for 

the year

Opening balance 3,000,000 1,208,540 1,156,692,740 -5,819,150

Appropriation of profit -5,819,150 5,819,150

Dividend to shareholders -4,120,746

Net profit for the year -12,138,969

Shareholder contribution 29,322,420

Closing balance 3,000,000 1,208,540 1,176,075,264 -12,138,969

DIRECTORS’ REPORT
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Financial statements

Income statement

Amounts in SEK Note 2025 2024

Operating income 1 169,886,864 151,576,676

Cost of services sold -1,468,260 -1,708,054

Other external costs 2, 3 -87,882,454 -75,420,201

Personnel costs 4, 5 -78,610,922 -73,952,282

Depreciation of intangible fixed assets 6 -388,581 -388,581

Depreciation of property, plant and equipment 7 -304,323 -226,024

Other operating expenses -17,393 -29,914

Total operating expenses -168,671,933 -151,725,057

Operating profit 1,214,931 -148,381

Profit from shares in Group companies 8 -11,534,000 -5,872,254

Interest income and similar profit/loss items 819,899 1,388,927

Interest expenses and similar profit/loss items -6,056 -1,315

Profit after financial items -9,505,226 -4,633,023

Appropriations 9 -2,615,557 -1,204,158

Tax on profit for the year 10 -18,186 18,031

Net profit for the year -12,138,969 -5,819,150

Balance sheet

Amounts in SEK Note 31/12/2025 31/12/2024

Assets
Intangible fixed assets

Software 6 233,894 622,475

Property, plant and equipment

Equipment 7 794,002 595,494

Financial assets

Shares in Group companies 11 1,145,749,237 1,130,137,965

Other non-current securities 12 22,703 22,703

Total non-current assets 1,146,799,836 1,131,378,637

Current assets

Inventories, goods for resale 677,930 685,716

Current receivables

Trade receivables 97,603 1,067,663

Receivables to companies within Göteborgs Stadshus AB 64,958,887 43,552,081

Tax assets 1,811,975 1,830,162

Other receivables 40,752,709 37,837,005

Prepaid expenses and accrued income 13 6,600,807 4,355,734

Total current receivables 114,221,981 88,642,645

Cash and bank balances 37,000 37,000

Total current assets 114,936,911 89,365,361

Total assets 1,261,736,747 1,220,743,998
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Balance sheet cont.

Amounts in SEK Note 31/12/2025 31/12/2024

Equity and liabilities
Equity

Restricted equity

Share capital (30,000 shares, par value SEK 100/share) 3,000,000 3,000,000

Statutory reserve 1,208,540 1,208,540

Subtotal 4,208,540 4,208,540

Non-restricted equity

Profit brought forward 1,176,075,264 1,156,692,740

Net profit for the year 14 -12,138,969 -5,819,150

Subtotal 1,163,936,295 1,150,873,590

Total equity 1,168,144,835 1,155,082,130

Untaxed reserves 15 28,557 155,000

Current liabilities

Trade payables 10,005,510 9,024,556

Liabilities to companies within Göteborgs Stadshus AB 65,923,692 40,550,245

Other current liabilities 4,171,699 4,271,846

Accrued expenses and deferred income 16 13,462,454 11,660,221

Total current liabilities 93,563,355 65,506,868

Total equity and liabilities 1,261,736,747 1,220,743,998

Cash flow statement

Amounts in SEK Note 2025 2024

Operating activities

Profit after financial items -9,505,226 -4,633,023

Adjustments for non-cash items 12,226,904 10,607,605

Tax paid 0 0

Cash flow from operating activities before working capital changes 2,721,678 5,974,582

Working capital changes

Inventories 7,786 -135,468

Current receivables -41,667,000 6,835,141

Current liabilities 42,544,271 3,048,000

Cash flow from operating activities 3,606,735 15,722,255

Investing activities

Investment in equipment -502,831 -12,000

Cash flow from investing activities -502,831 -12,000

Financing activities

Intra-group transfers received 22,468,857 36,573,000

Intra-group transfers made -24,542,015 -42,677,000

Shareholder contributions received 15,365,613 12,430,000

Shareholder contributions made -13,719,526 -7,583,000

Dividends received 4,120,746 3,938,240

Dividend paid out -4,120,746 -3,938,240

Cash flow from financing activities -427,071 -1,257,000

Cash flow for the year 2,676,833 14,453,255

Cash and cash equivalents at beginning of the year, incl. Group account 37,796,172 23,342,917

Cash and cash equivalents at end of the year, incl. Group account 17 40,473,005 37,796,172
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Notes to the financial statements

General information
The consolidated financial statements are not prepared with 
reference to the exception to the Annual Accounts Act, Chapter 7, 
Section 2.

ACCOUNTING PRINCIPLES
Göteborg & Co complies with the Annual Accounts Act (1995:1554) 
and the general guidelines from the Swedish Accounting Standards 
Board, BFNAR 2012:1 Annual Report and Consolidated Financial 
Statements (“K3”). 

Intra-group transfers
Intra-group transfers received and paid are recognised as 
appropriations in the income statement. Shareholder contributions 
received are recognised directly against equity.

Shares in Group companies
Shares in subsidiaries are carried at cost. Dividends from 
subsidiaries are recognised as income when the right to the dividend 
is deemed secure and can be measured reliably. An impairment 
charge is taken for shares in subsidiaries because of the decline in 
value.

Depreciation
Planned depreciation is based on the original cost of the assets 
(intangible and tangible) and is spread over the estimated economic 
service life. The intangible and tangible assets are depreciated at a 
rate of 20% per year, as their service life is estimated at 5 years.

The difference between planned and recorded depreciation is 
shown as an appropriation.

Inventories
Inventories have been valued at the lower of cost or fair value. The 
FIFO method has been applied when determining cost. Fair value 
consists of estimated sales value less estimated selling expense.

Receivables
Receivables have been recognised at the amounts expected to be 
received. Other assets and liabilities are recognised at nominal 
amounts unless otherwise stated in the notes below.

Revenue
Payment for assignments from the City of Gothenburg is recognised 
as income in the year in which costs are incurred that the payment is 
intended to compensate. 

The company recognises revenue from fixed-price service 
assignments carried out on completion of the work. This means 
that ongoing service assignments are valued in the balance sheet at 

direct expenses accrued less invoiced part payments. The outcome 
of the mission is assessed in connection with the annual accounts. If 
there is reason to suspect that a loss has occurred, it is recorded in 
its entirety.

Other revenue is recognised when the income can be estimated 
reliably and when, on the whole, all the risks and rights associated 
with ownership have been transferred to the purchaser, which 
normally takes place when goods are delivered or services provided.

Taxes
The tax expense or tax income for the period consists of current and 
deferred tax. Current tax is the tax calculated on the taxable profit 
for the period. Deferred tax is calculated on the difference between 
the carrying amounts of the company’s assets and liabilities and 
their tax base. The difference between these values is multiplied 
by the current tax rate, which gives the amount of the deferred tax 
asset/liability. Deferred tax assets are recognised in the balance 
sheet to the extent that it is likely that the amounts can be set 
against future taxable profits. The Riksdag has decided that the rate 
of corporation tax should be 20.6%.

Leasing
All lease agreements are recognised as operating leases, which 
means that the lease payments are allocated on a straight-line 
basis over the term of the lease.

Cash flow statement
The cash flow statement is prepared using the indirect method. 
The reported cash flow only includes transactions resulting in cash 
receipts or payments. Cash and cash equivalents refer to cash in 
hand and at bank. Balances in the Group account are reported as 
cash and cash equivalents.

Parent company 
Göteborg & Co AB is wholly owned by Göteborgs Stadshus AB 
(556537-0888). Revenue amounted to 3.28% (2024: 3.66%) from 
other Göteborgs Stadshus companies and 9.02% (2024: 10.54%) of 
the expenses for “costs of services sold” and “other external costs” 
are charged to other Göteborgs Stadshus companies.

Significant events after the balance sheet date
No significant events occurred after the balance sheet date.

Note 1. Operating income

Amounts in SEK 2025 2024

Payment for assignments from the City of Gothenburg 137,360,334 122,420,000

Income from sales of services 5,327,019 5,598,258

Marketing payments, project funds and other income from owners and stakeholders 27,199,510 23,558,418

Total 169,886,863 151,576,676

*) Marketing payments and other income amount to SEK 26,493,104, the remainder relates to project funds.

Note 2. Fees and reimbursement

Amounts in SEK 2025 2024

Audit assignment, Ernst & Young AB 297,209 201,000

Audit assignment, City Audit 186,240 181,888

Other audit services 0 0

Audit assignment refers to the statutory audit of the annual accounts, the accounting records and the administration by the Board of 
Directors and the CEO. Other audit services refers to a review of the administration or the financial information that is required by statute, 
articles of association, regulations or agreements and which results in a report or some other document in addition to the audit report, as 
well as guidance or other assistance occasioned by observations in connection with an audit assignment. Other services are services that 
do not relate to the audit assignment, other audit services or tax consultancy.

Note 3. Leasing
The significant lease agreements relate to rental contracts for the company’s premises on Johan Willins Gata and Kungsportsplatsen. 
These agreements are index-linked to the CPI. The agreements expire in 2027. Other lease agreements relate to vehicles, computers and 
photocopiers, for example.

Amounts in SEK 2025 2024

Lease payments made in the financial year 7,138,617 6,029,823

Future contracted lease payments:

Within one year 7,192,094 7,098,028

Two to five years 787,240 7,959,002

More than five years 0 0

FINANCIAL STATEMENTS
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Note 4. Personnel

Number 2025 2024

Men 20 19

Women 66 66

Total 86 85

The average number of employees given above has been calculated in relation to the company’s normal hours worked per year.

Below is the number of full-time equivalents divided into permanent and temporary employees, e.g. special fixed-term, seasonal employ-
ment, temporary cover or hourly-paid work.

Number
Number of full-time 
equivalent jobs 2025

Number of full-time 
equivalent jobs 2024

Permanent employees 89 79

Temporary staff 5 6

Total 94 85

Note 5. Wages, other remuneration and social security expenses

Amounts in SEK 2025 2024

Board of Directors, CEO

Salaries and other remuneration 2,142,400 2,088,561

Social security expenses 1,257,084 1,270,104

Of which: pension costs (556,905) (523,236)

Other employees

Salaries and other remuneration 51,361,659 47,812,394

Social security expenses 22,079,221 20,691,962

Of which: pension costs (4,752,097) (4,576,461)

Total

Salaries and other remuneration 53,504,059 49,900,955

Social security expenses 23,336,304 21,962,066

Of which: pension costs (5,309,002) (5,099,697)

The CEO’s notice period is 6 months. If the Board terminates the contract, the severance payment is for 12 months. No severance payment 
will be made if the contract is terminated on grounds that justify immediate termination. The CEO has a defined-contribution occupational 
pension and is not promised a final pension level.

Gender distribution in senior management
Number

2025

Of which: 
men
2025

Number
2024

Of which: 
men 
2024

Board members 7 29% 7 43%

Management team 8 25% 9 33%

Note 6. Intangible fixed assets

Amounts in SEK 31/12/2025 31/12/2024

Cost at start of period 1,942,906 1,942,906

Purchases 0 0

Ongoing new installations 0 0

Cost at end of period 1,942,906 1,942,906

Planned depreciation at start of period -1,320,431 -931,850

Planned depreciation in the year -388,581 -388,581

Planned depreciation at end of period -1,709,012 -1,320,431

Planned residual value at end of period 233,894 622,475

Note 7. Property, plant and equipment

Amounts in SEK 31/12/2025 31/12/2024

Cost at start of period 6,625,636 7,150,879

Purchases 502,831 21,751

Sale/disposal 0 -546,994

Cost at end of period 7,128,467 6,625,636

Planned depreciation at start of period -6,030,142 -6,341,319

Planned depreciation in the year -304,323 -226,024

Sale/disposal 0 537,201

Planned depreciation at end of period -6,334,465 -6,030,142

Planned residual value at end of period 794,002 595,494

Note 8. Profit from shares in Group companies

Amounts in SEK 2025 2024

Anticipated dividend 0 4,120,746

Impairment charge from shares in Group companies -11,534,000 -9,993,000

Total -11,534,000 -5,872,254

Note 9. Appropriations

Amounts in SEK 2025 2024

Change in tax allocation reserve 0 720,000

Change in excess depreciation 126,443 149,000

Intra-group transfers received 34,188,000 22,468,857

Intra-group transfers made -36,930,000 -24,542,015

Total -2,615,557 -1,204,158
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Note 10. Tax on profit for the year

Amounts in SEK 2025 2024

Current tax -18,186 18,000

Tax on profit for the year -18,186 18,000

Reconciliation of tax expense for the year

Recognised profit/loss before tax -12,925,783 -11,324,767

Tax calculated at a tax rate of 20.6% in 2025 2,662,711 2,332,902

Tax effect of non-taxable expenses -307,325 -248,109

Tax effect of impairment charges -2,376,004 -2,058,558

Tax effect of non-taxable income 2,432 4,550

Deferred tax 0 -8,899

Standard income on tax allocation reserves 0 -3,886

Total -18,186 18,000

Note 11.	 Shares in Group companies

Amounts in SEK 2025 2024

Cost at start of period 1,130,160,668 1,126,434,142

Shareholder contribution paid 27,145,272 13,719,526

Impairment of shares -11,534,000 -9,993,000

Cost at end of period 1,145,771,940 1,130,160,668

Amounts in SEK
Number of 

shares
Capital 

share %
31/12/2025

Carrying amount

31/12/2024
Carrying 
amount

Liseberg AB
556023-6811, Gothenburg

 
419,998

 
100.0% 1,006,697,385

 
1,006,697,385

Got Event AB
556015-9823, Gothenburg

 
15,000

 
100.0% 111,463,408

 
93,587,608

Göteborgs Stadsteater AB
556016-7875, Gothenburg

 
79,941

 
100.0% 27,588,444

 
29,852,972

Total 1,145,749,237 1,130,137,965

Note 12. Other long-term securities

Amounts in SEK 31/12/2025 31/12/2024

Svensk Turism AB, 556452-7157, Stockholm 22,703 22,703

 The par value for these shares is SEK 15.55 per share, and equity amounted to SEK 1,969,600 in 2025

Note 13. Prepaid expenses and accrued income

Amounts in SEK 31/12/2025 31/12/2024

Staff-related 174,121 168,301

Rental expenses 846,391 834,163

Project-related 2,101,570 1,757,220

Other 3,478,725 1,596,050

Total 6,600,807 4,355,734

Note 14. Appropriation of profit
The following profits are at the disposal of the Annual General Meeting:

Appropriation of profit SEK

Profit brought forward 1,176,075,264

Net profit for the year -12,138,969

Total 1,163,936,295

The Board of Directors proposes that the profits be appropriated as follows:

Profits allocated to: SEK

dividend to shareholders 0

carried forward 1,163,936,295

Total 1,163,936,295

Note 15. Untaxed reserves

Amounts in SEK 31/12/2025 31/12/2024

Excess depreciation 28,557 155,000

Total 28,557 155,000

Note 16. Accrued expenses and deferred income

Amounts in SEK 31/12/2025 31/12/2024

Staff-related 7,014,387 6,604,597

Project-related 3,309,364 3,885,146

Other 3,138,703 1,170,478

Total 13,462,454 11,660,221

Note 17. Cash and cash equivalents

Amounts in SEK 31/12/2025 31/12/2024

Of this item, balances in the Group account make up 40,473,005 37,796,172
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Auditor’s report














        
 
        
      
    


      



       
        

       







      





       


       
        
      
     
         
       



      







         
     

 




      
        
       


       






       
 



       





       
  


• 

      
       
     

       


    


• 


      


• 


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SUSTAINABILITY REPORT

Auditor’s report



  

• 

         
      
      


        
    
     



      



• 
     
      



       


       






         
      


      





       
       







         

       


     




      


       
 
         


        










• 
     


• 









 

 


          

      

        


        


        
 
        

      













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Review report

 

Stadsrevisionen 
 

  

Stadsrevisionen 1 (1) 

 

Granskningsrapport för 2025 

Till årsstämman i Göteborg & Co AB  Org.nr: 556428-0369 

Till kommunfullmäktige för kännedom 

 

Vi, lekmannarevisorer i Göteborg & Co AB, har granskat bolagets verksamhet under 
2025. Granskningen har utförts av sakkunniga som biträder lekmannarevisorerna.  

Styrelse och verkställande direktör ansvarar för att verksamheten bedrivs enligt gällande 
bolagsordning, ägardirektiv och beslut samt de lagar och föreskrifter som gäller för verk-
samheten. 

Lekmannarevisorerna ansvarar för att granska verksamhet och intern kontroll samt pröva 
om verksamheten bedrivits enligt fullmäktiges uppdrag och mål samt de lagar och före-
skrifter som gäller för verksamheten. 

Granskningen har utförts enligt aktiebolagslagen och kommunallagen, god revisionssed i 
kommunal verksamhet och kommunens revisionsreglemente samt utifrån bolagsordning 
och av årsstämman fastställda ägardirektiv. 

En sammanfattning av granskningen har överlämnats till bolagets styrelse och verkstäl-
lande direktör i en granskningsredogörelse.  

Vi bedömer sammantaget att bolagets verksamhet har skötts på ett ändamålsenligt och 
från ekonomisk synpunkt tillfredsställande sätt. 

Vi bedömer att bolagets interna kontroll har varit tillräcklig. 

 

Göteborg, den dag som framgår av vår elektroniska underskrift 

 

Birgitta Adler   Susanne Zetterberg-Jensen 
Lekmannarevisor utsedd   Lekmannarevisor utsedd  
av kommunfullmäktige  av kommunfullmäktige 
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GRI index

Göteborg & Co AB has reported the information for the period 1 January – 31 December 2025 referred to in 
this GRI index with reference to GRI Standards. The company applies GRI 1: Foundation 2021. 

GRI Standard Information Page number

GRI 2: GENERAL DISCLOSURES (2021)

2-1 Organisational details 2, 19, 42, 54, 68

2-2 Entities included in the organisation’s 
sustainability reporting

Göteborg & Co AB. Subsidiaries prepare their 
own annual accounts. The consolidated fi-
nancial statements are prepared by Göteborg 
Stadshus AB.

2

2-3 Reporting period, reporting frequency and 
contact point

01/01/2025 – 31/12/2025, annual in March, 
katarina.thorstensson@goteborg.com

2

2-4 Restatements of information No restatements of information GRI index

2-5 External assurance The Sustainability Report has been externally 
reviewed.

61–63

2-6 Activities, value chain and other business 
relationships 

15, 42–44

2-7 Employees 25, 47, 48, 56

2-9 Governance structure and composition 19, 43

2-10 Nomination and selection of the highest 
governing body 

Board members are appointed by the 
Municipal Assembly. Seats on the Board are 
negotiated between parties and members are 
then nominated for the Municipal Assembly.

GRI index

2-13 Delegation of responsibility for managing 
impacts

19

2-22 Auditor’s opinion on the sustainable 
development strategy

5

2-23 Policy commitments The City’s policies and guidelines: https://
goteborg.se/wps/portal/start/kom-
mun-och-politik/styrande-dokument-i-gote-
borgs-stad. Göteborg & Co’s local instruc-
tions can be found on the intranet and in the 
staff handbook. 

15–17, 46–47

2-28 Membership associations City Destinations Alliance (CityDNA), Strate-
gic Alliance Network CVB, EU CVB, Swedish 
Network of Destination Management Organ-
isations (SNDMO), Swedish Network of Con-
vention Bureaus (SNCVB), Swedish Network 
of Event Destinations (SNED), Sustainable 
Hospitality Network Sweden.

GRI index

2-29 Approach to stakeholder engagement 15, 18

2-30 Collective bargaining agreements All employees, employees and managers are 
covered, but not the CEO.

GRI index

GRI Standard Information Page number

GRI 3: MATERIAL TOPICS (2021)

3-1 Process to determine material topics 17

3-2 List of material topics 16

3-3 Management of material topics 17–21, 23–26, 
28–30 , 32–36, 
38–40, 45–46

GRI 203: INDIRECT ECONOMIC IMPACTS (2016)

203-2 Significant indirect economic impacts 6–7, 29–30, 38

GRI 205: ANTI-CORRUPTION (2016)

205-3 Confirmed corruption incidents and 
measures taken

No confirmed cases of corruption GRI index

GRI 305: EMISSIONS (2016)

305-1 Direct greenhouse gas emissions (Scope 
1)

Includes emissions from a leased company 
vehicle

34–35

305-3 Other indirect greenhouse gas emissions 
(Scope 3)

Includes emissions from business travel by 
air and road 

34–35

GRI 308: SUPPLIER ENVIRONMENTAL ASSESSMENT (2016)

308-1 New suppliers that were screened using 
environmental criteria

229 new suppliers, total 616 suppliers. All 
procurements are made in accordance with 
the City of Gothenburg’s policy for purchasing 
and procurement, which includes environ-
mental requirements. Procurements and 
purchases under SEK 10,000 do not have 
any documentation requirements. We have 
insufficient date to calculate the proportion of 
new suppliers evaluated.

GRI index

GRI 403: OCCUPATIONAL HEALTH AND SAFETY (2018)

403-9 Work-related injuries 25, 47

403-10 Work-related ill health There were no recorded work-related injuries 
or ill health.

25, 47

Employee satisfaction (self-declaration) 47



GRI Standard Information Page number

GRI 405: DIVERSITY AND EQUAL OPPORTUNITY (2016)				  

405-1 Diversity of governance bodies and employees 25, 43, 47, 56

GRI 406: NON-DISCRIMINATION (2016)

406-1 Incidents of discrimination and corrective 
actions taken

No reported cases of discrimination GRI index

GRI 413: LOCAL COMMUNITIES (2016)

413-1 Operations with local community engage-
ment, impact assessments, and development 
programmes

All operations are carried out to meet the 
goal of ‘Sustainable destination 2030’.

8–13, 24–26, 
29–30, 33–36, 
38–40

GRI 414: SUPPLIER SOCIAL ASSESSMENT (2016)

414-1 New suppliers that were screened using social 
criteria

229 new suppliers, total 616 suppliers. 
All procurements are made in accord-
ance with the City of Gothenburg’s policy 
for purchasing and procurement, which 
includes environmental requirements. 
Procurements and purchases under 
SEK 10,000 do not have any documenta-
tion requirements. We have insufficient 
date to calculate the proportion of new 
suppliers evaluated.

GRI index
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goteborgco.se

Corporate ID no: 556428-0369

Johan Willins Gata 3
Box 29
401 20, Gothenburg

 +46 (0) 31-368 40 00
 info@goteborg.com
 goteborgco.se

Göteborg & Co is a company owned by the City 
of Gothenburg. This means that we work for  
a sustainable city that is open to the world.
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